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By Barbara A. Benish 
NEWSPA Executive Secretary

If there is any doubt about the impor-
tance and relevance of the Northeastern 
Wisconsin Scholastic Press Association 
annual conference on the students who 
attend, the 2019 keynote speaker should 
cast those doubts away. 
     Jamie Stark, a Green Bay Preble High 
School and NEWSPA alumnus, will 
present “Journalists Without Borders: 
Promoting Social Change” at the April 
10 conference at Reeve Memorial Union. 
Stark recalls being a student when Jim 
VandeHei, then founder of Politico and 
now of Axios, was the keynote speaker at 
NEWSPA. 
    “I remember attending and being deeply 
impacted,” he wrote in an email. 
     I’m pretty sure that Stark will have the 
same impact on this year’s students. 
     Stark earned his bachelor’s degree in 
journalism from UW-Madison and his 
master’s degree in data and entrepreneur-
ial journalism and social enterprise from 
Stanford University. He lived and free-
lanced for two years in El Salvador, where 
he reported across Latin America covering 
child migration in Guatemala, internet ac-
cess in Cuba and more. He then co-found-
ed a sustainable agricultural project called 
Farming Hope, which is turning the soup 
kitchen concept on its head by hiring the 

people who usually stand in line to grow 
food and feed others. 
    The 2019 conference will also celebrate 
NEWSPA’s 50th anniversary. In 1969, 
UWO professor Gary Coll borrowed an 
idea from other state colleges and took a 
few college students to local high schools 
to bring awareness to the journalism field, 
to discuss ideas for newspapers and year-
books and to answer questions students 
might have. In about five years, those vis-
its transformed to the annual conference 
and what was first known as the Student 
Press Association. 
     Staying relevant in the changing 
media field has always been important 
for NEWSPA, and this year’s conference 
will be no different. NEWSPA is offering 
many new session topics, such as “Making 
Google Work For You,” “Tips and Tricks 
for Better Photos on your Smartphone,” 
“Common Mistakes in Yearbook,” “Cre-
ating Memorable Advertisements,” “Get 
a Job, Hippie! (Or How to Show Your 
Parents You Aren’t Wasting Your Life 
Pursuing Journalism),” “Drone Journal-
ism,” “Creating Your Own Magazine” 
and “Working on a College Radio or TV 
Station,” to name a few.  
     But favorite sessions will also be back, 
including  “Journalism Smackdown,” 
“How to Make a Living as a Music Writer 
(Yes, Seriously),” and “How to Thrive 

During Your First Year of College.” 
     NEWSPA is also continuing its online 
format for judging, but changes made to 
the platform should make judging and 
scoring easier and more efficient. 
     Schools can save money by registering  
for the NEWSPA conference by March 
27. The cost is $10 per student and $15 
per adviser; the adviser fee includes lunch. 
After March 27, the cost increases $5 per 
student and adviser. 
     The deadline for students to apply 
for the NEWSPA scholarship is April 
1. Students must work on their school 
newspaper or yearbook and be planning to 
enroll at UW Oshkosh and major or minor 
in journalism, public relations, advertising, 
or other related fields. The application 
form can be found on the NEWSPA web-
site at https://uwosh.edu/journalism/north-
eastern-wisconsin-scholastic-press-associ-
ation-newspa/newspa-scholarships/.  
     Schools coming by bus should have 
their bus driver drop them off at Reeve 
Memorial Union, and then park the bus at 
Titan Stadium, 450 Josslyn St. Those driv-
ing by car can only park in Lots 13, 15 and 
34, as well as the first level of the parking 
ramp, unless they want to get a ticket. 
     If you have any questions, please con-
tact me at benish@uwosh.edu or 920-237-
9116. I look forward to seeing you all on 
April 10!

Come one, come all!
2019 conference should energize and inspire 

ABOUT NEWSPA

In 1969, a UW Oshkosh profes-
sor, Gary Coll, borrowing an idea 
from other state colleges, took a 
few college students to local high 
schools to bring awareness to the 
journalism field, to discuss ideas 
for newspapers and yearbooks 
and to answer questions students 
might have. This was the humble 
beginning of the Northeastern 
Wisconsin Scholastic Press Associ-
ation, or what was then the School 
Press Association.
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Meet
Jamie 
Stark

By Amanda Prusak
UW Oshkosh Student

From an independent journalist in 
Central America to co-founding Farming 
Hope, a nonprofit in San Francisco, there 
is no question that Jamie Stark is a jour-
nalist without borders.  

Stark is this year’s keynote speaker at 
the NEWSPA conference, and he plans to 
share his story and explain what a journal-
ist without borders means. “I just want to 
share my story,” Stark said. “I think it is a 
unique path that I wouldn’t recommend to 
everybody.” 

When Stark was a senior at Green Bay 
Preble High School, he came to his first 
NEWSPA conference. Jim VandeHei, then 
co-founder and CEO of Politico, was the 
keynote speaker that year. Not knowing 
much about the industry, Stark found 
VandeHei inspired him to go into the field 

of journalism.
“Just listening to him in person made 

me open up to possibilities as a career,” 
Stark said. Stark wants students to think 
about the great opportunities journalism 
can have for them, even if students may 
not have any idea what they want to do 
with their career.

He has great insight into the field and 
hopes to open students’ eyes to the endless 

possibilities. “Maybe I can get one or two 
people who will say this is cool or maybe 
I can think about that differently or maybe 
there are more opportunities available to 
me than I thought,” Stark said.  After his 
experience at NEWSPA, Stark was open 
to the exciting career path and understood 
more about journalism.   

As a well-traveled individual, Stark 
knows what it is like to be a journalist 
without borders. Journalism, as described 
by Stark, is an idea of three different 
borders that a journalist can experience: a 
geographic border, an editorial border and 
a self border.

 “A geographic border is, hopefully, 
casting a vision for students who want to 
report outside of Wisconsin,” he said. 

For the editorial border, Stark said it is 
important for people to understand that 
this younger generation is going to be 
changing the game in journalism. That 

Stark sessions
10:10-10:50 a.m. — Critique 
of Entries: Stories That Inspire 
Change, Reeve 212B

11-11:50 a.m. — Keynote: 
Journalists Without Borders: 
Promoting Social Change, 
Reeve 227 ABC

Keynote speaker is journalist without borders
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means young reporters have the opportunity to establish 
the rules.

“Journalism as an industry needs more discussion with 
those who are young,  like high schoolers, because they 
are going to be writing the rules for journalists for the 
next few generations.”

The last border, Stark said, is getting outside of your 
bubble, involving yourself in new experiences and focus-
ing on how to prioritize the story that is being told.

“Focus on the story you are telling and the truth and 
the people involved, not making it about yourself ... hav-
ing an understanding of yourself within your bubble and 
within your audience ... making a story about the subject 
and not about the tellers is really crucial in any industry, 
but definitely media and any storytelling jobs.”  

Stark has advice for students trying to get into the 
field.  “If you want to be a reporter, you can do it, you 
will do it, you can make it happen, but it’s going to be 
incredibly hard...”

However, getting into the business side of journalism 
can make a huge impact in the industry, he said. “I really 
want people that love writing and love telling stories to 
get immersed into the industry,” Stark said, “and to think 
about the business side of things, the structural side of 
things. (It’s)  ... necessary if our institution is going to 
make it.”  

Stark also co-funded Farming Hope in San Francisco. 
The nonprofit organization’s goal is to build leaders and 
build a community. Farming Hope is a 12-week program 
that gives  people who were in prison or homeless a job 
of growing food and working in the cafe. The company 
is a leadership opportunity for people wanting to change 
and become a leader within their community.

Farming Hope hosts dinners that bring people from 
different backgrounds together, Stark said,  and the cafe 
is a mixture of a high-end restaurant and a soup kitchen. 
The program has helped many people get careers and 
leadership positions within their community, he said.

“Journalism as an industry needs 

more discussion with those who 

are young,  like high schoolers, be-

cause they are going to be writing 

the rules for journalists for the next 

few generations.” — Jamie Stark
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Creating 
MEMORABLE  

ads

By Erin Vande Zande 
UW Oshkosh Student

Digital marketing experts estimate that 
most Americans are exposed to around 
4,000-10,000 ads each day. So how do you 
make your advertisements stand out in 
your student publication? 
    UW Oshkosh journalism professor 
Kimberly Kelling will give you tips just 
how to do that during her session, “Creat-
ing Memorable Ads,” which will be held 
in Room 220 of Reeve Memorial Union 
from 8:30-9:10 a.m. on April 10. 
    “I’m excited for this unique opportunity 
to engage with the surrounding communi-
ty and get young scholars interested and 
excited about advertising,” said Kelling, 
who completed her Ph.D. from the Univer-
sity of Missouri.  
    Kelling said she will discuss creativity,     
copy, balance, design and more in her pre-
sentation. She said she will provide some 
tips and tools that high school students can 
begin applying to their advertising strategy 
and design.  
    The session will be split into a discus-
sion and an activity, with students being 
able to test the knowledge they learned. 
Kelling said she will talk about advertising 

design concepts that will help students 
explore their real-world applications, and 
use examples from recent campaigns, 
including print and digital. 
    As a group, students will analyze and 
critique ads, assessing the advertiser’s 
ability to create and deliver persuasive 
and effective messages, she said. Then 
students will be split into small teams to 
create layouts for a fictitious client. 
She encourages any high school student 
who is interested in design or advertising 
to attend this session. 
    “The session will really focus on not 
only how students can make their work 
stronger for the future, but also how they 
can use these tools in their high schools,” 
she said. Kelling said she will “provide 
insight into how students can make their 
work stronger, more creative, and more 
effective.”  
    Kelling says that the NEWSPA confer-
ence is a great way for students to “dip 
their toes” into the journalism and mass 
communication fields. “NEWSPA is an 
excellent opportunity for high school 
students to explore the vast career options 
available,” she said, adding that it can be 
valuable for them when it comes time to 
think about college options. 

           Photo by Erin Vande Zande 
Kimberly Kelling, UW Os-
hkosh assistant journalism 
professor, will take an in-
teractive approach on how 
to make ads memorable.

How do you get people to “see” 

your ads when they’re trying so hard 

to block them out?
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Taking photos dedicated to the

TRUTHBy Ryan Taylor 
UW Oshkosh Student

About 60 percent. According to The 
Washington Post, that’s how often the av-
erage person can discern that a photo has 
been manipulated. That’s barely any better 
than if they were guessing at random. And 
in cases when photos have been changed, 
only 45 percent of the time were people 
able to identify what had been modified. 
    In a digital world that sees an ever-in-
creasing demand of images, it is up to 
photojournalists to 
dedicate themselves 
to the truth. To be able 
to take a photo that is 
visually stunning, but 
at the same time tells 
a story, and tells it 
truthfully. 
    UW Oshkosh jour-
nalism professor Tim 
Gleason will share 
with students proper 
techniques that will 
allow them to capture 
better images without 
needing to manipu-
late the reality of a 
situation. 
     Gleason began 
his career studying 
commercial photog-
raphy, but decided 
commercial photogra-
phy wasn’t for him and decided instead to 
pursue an art degree. “I was an art major 
but what really grabbed me was the pho-
tojournalism I was doing for the student 
newspaper. So that led me to graduate 
school in journalism, and from there a 
newspaper job,” Gleason said. 
    Today, almost every phone on the 
market doubles as a camera, but they are 
limited in some ways compared to tradi-
tional cameras. 
    “Smartphones with cameras are be-
coming so popular, but they lack some 
technical qualities,” Gleason said. “So, 
this session is about an introduction to 
photography and getting out of your phone 

better images than before.” 
    Any professional photographer will 
agree that it’s not the camera, it’s the per-
son behind the camera that takes a good 
photo. 
    Traditionally, a photographer will use 
their images to tell stories that evoke 

emotion in a way that written words are 
unable to. Landscape photographers strive 
to inspire people through the beauty of the 
world. Portrait photographers want to tell 
stories through the visible emotions that 
people display. But journalism is a little 
different. 
    “Unlike other areas of photography, 
photojournalism is dedicated to the truth,” 
Gleason said. “One can never be 100 
percent accurate because the frame doesn’t 
show a whole scene and context may be 
missing. But photojournalists aim to tell 
stories with truth as their tool.” 
    And that’s what photojournalism is 

about, using the truth to tell stories. Many 
people think of photojournalism and they 
think of the “grip and grin” shot, the bor-
ing photo of two officials shaking hands as 
some apparently important thing happens 
in the background. 
    But it can be much more than that; 

recently an image 
was circulated 
of a man sitting 
in his destroyed 
home listening 
to records. It was 
an incredibly 
powerful image 
showing how a 
man’s life has 
been drastically 
changed, but 
how he is still 
able to find some 
comfort in what 
lasted. 
    Photos of 
refugees, disaster 
survivors, pro-
tests, or monu-
mental events 
such as the space 
shuttle launching, 

are all photos that tell stories. They evoke 
emotions in people and inspire them to 
act. Photos allow us to cement memories 
of both greatness and tragedy and inspire 
us to push for a better future. 
    “People react differently to sights and 
sounds; taking photographs is like captur-
ing and keeping those memories in place,” 
Gleason said. 
    And this NEWSPA session will help 
provide students with the tools they need 
to become great journalists and storytell-
ers themselves. The session will be held 
in Reeve 212A from 10:10-10:50 a.m. on 
April 10.
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Avoid common 
yearbook errors
Maguire: Remember the book 
is ‘for you in 25 or 30 years’
By Kayla Duket 
UW Oshkosh Student 

                            
If a picture is worth a thousand words, how much is a yearbook 
worth? 
     Some would argue “way too much,” but the price of the ever-
lasting memories bound within the pages of your high school year-
book is priceless. UW Oshkosh journalism professor and NEWSPA 
yearbook judge Miles Maguire will be guiding a session about 
the common mistakes made in yearbooks at the 2019 NEWSPA 
Conference on April 10. 
     As the assistant editor of his own high school yearbook years 
ago, Maguire and the rest of the staff came up with an alternative 
idea to the traditional yearbook. They decided they were going to 
tell their story entirely through pictures without any captions or 
names to accompany them. 
     While it was a good idea to create a montage of photo memo-
ries, Maguire and his colleagues didn’t consider the main purpose 
of the yearbook — to look back at and reminisce about high school 
experiences and perhaps show your kids your very first prom date. 
     “As a high school student, you don’t have the perspective that 
the yearbook is really not for you; it’s for you in 25 or 30 years,” 
he said. “As a yearbook editor, you kind of have to separate your-
self from who you are right now and try to think of what you want 
in the future.” 
     While reflecting on his mistakes as a young editor, Maguire 
will also be sharing his knowledge of the fundamental skills he 
has acquired throughout his career from working on newspapers, 
magazines and newsletters in cities such as Baltimore, New York 

Miles Maguire, UW Oshkosh journalism professor and NEWS-
PA yearbook judge, will talk about some of the common 
mistakes he has seen while critiquing books.

and Washington. Besides teaching at UWO, Maguire is also the 
founding editor of the Oshkosh Community News Network and 
author of an advanced reporting book. 
     His session, titled “Common Yearbook Mistakes,” will begin 
at 8:30 a.m. in Reeve 212A.
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Drones,
technology 
change field
By Colan Treml  
UW Oshkosh Student

    Drones: an unmanned aerial vehicle that 
can fly like a 90,000-pound plane, but that 
can also fit in a box the size of a micro-
wave. No wonder drones have taken the 
world by storm and thousands of people 
every day are becoming aware of how 
useful and amazing they can be. 
     However, with great technology comes 
great responsibility. Drones are one of 
the most advanced pieces of technology 
that we can get our hands on, and without 
proper knowledge on how to use these 
flying machines, things can go wrong very 
quickly. 
     Just ask James Nelson, business editor 
at the Milwaukee Journal Sentinel and a 
professor of media studies at Marquette 
University. From learning how drones 
can improve storytelling to getting your 
official drone driver’s license, Nelson will 
cover all you need to know about these 
unmanned flying machines. 
     His session begins at 9:20 a.m. April 10 
in Reeve 227. 
     “My goal is to educate people and 
young minds about journalism and how 
many different mediums it can have,” 
Nelson said. “Drones are the new piece of 
technology that have emerged in journal-
ism and they change the way we report 
stories in a great way.”  
     Nelson, who graduated from the 
University of Wisconsin-Madison with 
a double major in economics and politi-
cal science, said he realized his love for 
journalism through his passion of music. 
While attending college, Nelson wrote 
reviews of musical performances for the 
campus newspaper, which inspired him to 
go even further into the journalism world. 
He began his career as a reporter at the 
Milwaukee Journal Sentinel and has worn 
a variety of hats during his time there, 
giving him a different perspective on all 
types of media.
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Google: Much more than a browser 
By Brianna Colebourne 
UW Oshkosh Student

     Thanks to the internet browser, Google was named the most 
useful word of 2002 by the American Dialect Society. But 
Alexis Hardin says Google’s usefulness goes far behind that. 
     Hardin, an English teacher at Campbellsport Middle-High 
School, will present “Making Google Work for You” at the 
2019 NEWSPA conference on April 10. Her session begins at 
10:10 a.m. in Reeve 209 and will include how to use Google 
Classroom for all of your production needs. 
     Hardin, who 
will be im-
plementing a 
journalism and 
mass studies 
curriculum at 
Campbellsport 
next year, said 
she hopes to edu-
cate students and 
other teachers on 
the importance 
of incorporating 
Google exten-
sions into class-
room curriculum. 
“Technology isn’t going anywhere, so we really need to find a 
way to utilize what is being given to us,” she said. 
   She plans to cover how to use multiple different Google 
extensions, such as Google Classroom, Hangout and Calendar. 
She also will touch on aspects of educational resources like 
Flubaroo, Newsela and Khan Academy. 
     Hardin said: “My favorite Google App for Education is by 
far Google Classroom! What I like most about Google Class-
room is it creates a platform for all my students to collaborate, 
communicate and create.” 
     Google Classroom is important to her because every student 
has his or her own personal Google Classroom. “I give all my 
assessments on Google Classroom because Google Classroom 
allows the quizzes to be graded right away for immediate 
feedback for the students,” she said. “It also allows me to leave 
comments, add feedback and attach rubrics.” 
     In the past, Hardin said one thing she has struggled with as 
a yearbook, newspaper or school magazine adviser is commu-
nicating with the staff “no matter what position they held, how 
advanced their writing was, or whether they were in the class-
room or at home.” Classroom has taken those struggles away. 
     For those unfamiliar with Google, she said they shouldn’t 
be afraid to try something new. “Don’t be afraid to go beyond 
the basic Google Apps for Education like Drive, Docs and 
Slides. Often, the extensions that can be downloaded add value 
to these basic apps that make them even better by customizing 
daily lessons and the overall Google Classroom environment.” 
She says downloading any Google extension that looks intrigu-
ing is a good place to start.

Alexis Hardin uses Google technology to 
teach in high school.
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Social media & multimedia: Oh my!
Alexis Hardin helps a student update her LinkedIn account. Hardin will be teaching ses-
sions on social media and multimedia in journalism at the 2019 NEWSPA conference.

By Sara Sterk 
UW Oshkosh Student

     Social media and multimedia  are how 
many people get their news.  
     Alexis Hardin, an English teacher 
at Campbellsport Middle-High School, 
will teach students how to use both in 
their school publications during the 2019 
NEWSPA conference. Hardin’s “Appli-
cations for Multimedia Journalism in 
Education” session will begin at 8:30 a.m., 
while her “Social Media for Students” 
presentation starts at 9:20 a.m., both in 
Reeve 209. 
     “To ensure every lesson incorporates 
multimedia aspects, I create lessons using 
a variety of animation and graphics, mu-
sic, video clips, audio and print,” she said.  
She will cover the different types of mul-
timedia and online journalism available, 
as well as how to make your yearbook and 
news publications better. 
     Hardin said it is also important to mon-
itor your online presence and make sure it 
is professional. But it’s just as important 
that you  make yourself stand out and gain 
an online following. “Ultimately, social 

media is one of the best ways for high 
school and college students to spread in-
formation quickly,” Hardin said. “In order 
to do so, we need to be ready to know how 
to do it quickly and professionally in order 
to uphold our organization’s integrity.” 
     She said it’s important to maintain 
your social media accounts, adding that 
many people have different types of social 
media, but they are not cohesive with one 
another, or they are not updated regu-
larly. With technology becoming such a 
huge part of so many people’s lives, it’s 
especially important to have a good social 
media presence and to be aware of what 
type of content you are creating and post-
ing, she said. “We are at a point in history 
where our online presence can either make 
or break us,” Hardin said. 
     “I hope to help my students and others 
understand, through this presentation, how 
we can best portray ourselves in a profes-
sional manner across multiple platforms 
on our social media accounts,” she said. 
Having a good social media presence is 
essential to creating your brand and your 
following. And that will help your publica-
tion stand out, she said.

 



By Nicole Timm 
UW Oshkosh Student

     “I knew what I enjoyed doing and 
eventually I found a way to make it hap-
pen,” Katie Hanson said of her photogra-
phy career. 
     Hanson’s passion began by taking 
pictures of her brother while he played 
several sports, but now she takes profes-
sional photos of the Milwaukee Brewers.               
     Hanson will be one of the session 
speakers at this year’s NEWSPA confer-
ence hosted at UW Oshkosh. In her ses-
sion, “Getting the Big Picture in Sports,” 
Hanson said the high school attendees 
will have an opportunity to get “a view of 
sports that most people don’t get to see.” 
She will also provide insight into the be-
hind-the-scenes aspect in the sports world, 
and the people who help to make the team 
successful off the field. 
     There are so many people who work 
behind the scenes of a team, and their 
roles are vital during the season. The 
sports fans are the people who keep the 
business going, and Hanson said that “cre-
ating content for social media platforms is 
important to better help interact with the 
fans.” 
     Hansen encourages students to be 
active in their school newspaper or year-
book. “All that experience and practice 
will help you go where you want to go,” 
she said.  
     Hanson was one of the students who 
wasn’t lucky enough to have a school 
newspaper at her high school. However, 
after she transferred to UW Oshkosh, she 
became a photographer and photo editor 
for the Advance-Titan, the campus news-
paper. 
     “This gave me even more experience 
in shooting several different sports and 
events on campus,” she said.  
     Hanson’s favorite subject to shoot has 
always been sports. In the beginning, she 
didn’t always produce the best photos, 
but she still enjoyed taking pictures of her 
brother playing sports. For other people 
who enjoy sports photography, she said 
they should “shoot every level of sports 
you can imagine. It doesn’t matter what 
sport either, just shoot.”  
     Hanson had a camera throughout most 
of her life. The easiest way to sharpen 

The behind-the-scenes sports scoop

your photography skills is to keep taking 
pictures. Students can also find other ways 
to better their skills and learn new tricks. 
     “You can find a lot of tutorials online 
that may help you with learning how to 
shoot in manual mode and how to edit 
your photos to really make them stand 
out.” 
     Hanson knows the importance of 
practicing and she advises students to “get 
that practice in and never stop.” By going 
out and shooting sports, she learned how 
to anticipate action. According to Hanson, 

something very valuable that practice 
can teach you is “how to look for special 
moments to capture.” 
     Hanson also wants to stress the impor-
tance of networking. She didn’t realize 
how important networking was until she 
was through most of her college, but 
it’s something that high school students 
should know, before they even go to col-
lege. Hanson said, “You never know who 
you could meet that will help you out.” 
     Hanson’s session begins at 9:20 a.m. in 
Reeve 220.

Katie Hanson has taken  photos for the Milwaukee Brewers and said practice is 
key to shooting any sporting events.
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By Whitney Wender 
UW Oshkosh Student 

              
     It’s time you learn the power and history of Gold. Clicking 
through the sleek and aesthetic website that is home to GoldDust 
magazine, these carefully crafted words rest delicately below the 
logo.   
     Creating your own magazine is no easy feat, but Madison Gold-
beck, a Plymouth High School and NEWSPA alumna, is proof it 
can be done. 
     GoldDust magazine is a reality born from a dream of passion and 
creativity, and the origins of GoldDust’s name are equally poetic. 
Combining the “Gold” from her last name with admiration for her 
older sister’s last name (Golddust), GoldDust Magazine was born.  
GoldDust is an online magazine owned and operated by Goldbeck 
that features creative writing pieces, short stories, poetry and music 
industry insight. GoldDust also accepts submissions, harboring 
creativity and expression. 
     As Goldbeck was approaching her final days of college as ed-
itor-in-chief of the UW-Milwaukee Post, she began feeling ner-
vous about her future. Dreaming of creating a magazine since her 
freshman year of college, Goldbeck was preparing to take her leap 
in creating GoldDust. While finishing her final days of college, she 
enlisted the help of Jeffrey Loomis, the tech support guru for the 
UWM Department of Journalism. GoldDust magazine would not be 
possible without Loomis, she said. Together, they spent time after 
her classes working on designs and bringing her online magazine to 
life. 
     Bringing a magazine to life poses its fair share of challenges, es-
pecially when there’s another magazine with the exact same name. 

Upon the creation 
of GoldDust, she 
discovered another 
Gold Dust maga-
zine in the United 
Kingdom – with a 
very similar layout. 
This has been a 
persistent challenge 
for Goldbeck as she 
works for exposure 
and growth in her 
magazine.  
     As her dream of 
running a magazine 
was flourishing, so 
was her exposure to 

famous musicians. Having worked music festivals like Summerfest, 
Spring Awakening and North Coast, Madison was no stranger to the 
music scene. Events like these granted Goldbeck the opportunity of 
meeting many musicians, such as Ziggy Marley and Milky Chance. 
Interviews with these individuals and many more can be found on 
GoldDust. Naturally, this passion emulates into her magazine. A 

How to start your own magazine

goal for GoldDust in the near future is to obtain press passes 
for the upcoming festival season. She has been applying and is 
hoping to learn more about the upcoming season soon.  
     Running a magazine by yourself is a daunting task to take 
on, but Goldbeck does so with stride. To gain exposure and 
publicity, she hopes to continue working press events for music 
festivals and concerts. She will continue to attend networking 
events and work her magic to get GoldDust’s name out there. 
Joining forces with other creative writers is a focus of Gold-
Dust, and Goldbeck will continue to seek out talent.  
     At NEWSPA, Goldbeck is excited to share her passion with 
students and remind them that branching out on your own is 
an adventure. She emphasizes the importance of chasing your 
passion. She plans on teaching students how to create their own 
outlet like a blog. She also plans on teaching students how to 
promote their outlet and get their name out there. Creativity 
and passion are the motivators for Goldbeck’s session, and 
she wants to share this energy with students. Her presentation 
begins at 8:30 a.m. in Reeve 307.

Madison Goldbeck, creator of GoldDust, 
in action.



Matilda Cretens, left, and Taylor Mueller are the station managers for the UW Oshkosh radio and TV stations. They will dis-
cuss what it’s like to work at college stations during their presentation that begins at 8:30 a.m. in Reeve 221.

RADIO &
TELEVISION

Station managers 
captain content for 

student-led 
media stations

By Ally Gwidt 
UW Oshkosh Student 
     Imagine being able to run your own radio or TV show. 
Now imagine doing it with some of your closest friends at 
college. Not too bad of a gig, huh? UW Oshkosh’s Matilda 
Cretens and Taylor Mueller live their dreams out by doing just 
that every day. 
      Cretens, station manager for WRST-FM, and Mueller sta-
tion manager for Titan TV, captain content production for UW 
Oshkosh’s student-led media stations. Both seniors, Cretens 
and Mueller work behind the scenes to generate daily content 
on their respective platforms of radio and TV. 
     Cretens, in her third year with WRST-FM, started off as the 
assistant promotions director, only to move onto becoming the 
promotions director and then ultimately, the station manager. 
     “You can move up and build your resume,” Cretens said. 
“The station has given me an outlet for my creativity. Anyone 
can come to the station with an idea and have it approved to 
be a show. WRST really lets students take the initiative to 
create.” 
     And create they do. Cretens oversees fellow students as 
they run all news and music programs on 90.3 WRST-FM 
from 1 p.m. until 2 a.m. During those times, Cretens said you 
have to be prepared for the ever-changing environment of a 
live radio station. “You always need to be ready for what is 
coming next, whether it be a commercial break or breaking 
news,” she said. 
     Mueller deals with a very similar environment over at 
Titan TV. “There is never a dull moment in TV,” Mueller said. 

• 12 • NEWSPA • Spring 2019 • 



“Production days are always interesting 
because there is this feeling of anticipation 
and excitement, sometimes (even) nerves.” 
     Mueller has been involved in the cam-
pus station since her freshman year of col-
lege. During the last four years, Mueller 
said she has gained experiences and skills 
that she says go beyond the profession 
itself. “Working for a campus TV station is 
very eye opening to how the TV industry 
works and allows for a lot of hands-on 
learning that adds as experience for after 
college,” Mueller said. “There will always 
be advancements (in television), but the 
skills I have learned from working (at 
Titan TV) will be helpful in any job.” 
     Mueller’s involvement with Titan TV 
has helped her land two internships while 

in college. She worked with Appleton’s 
Mile of Music for two summers and now 
works at the Paine Art Center and Gar-
dens. 
     “My level of experience helped me 
achieve these internships and showed that 
I had obtained many helpful skills to fulfill 
what they were looking for,” she said. 
Mueller has also gotten the opportunity 
to travel to Austin, Texas, and Seattle for 
the Wisconsin Broadcasters Association 
conference. 
     She said these experiences have gone 
over well when looking for jobs. “I have 
gained so much that I have been able to 
add to my resume. A lot of jobs have asked 
about my experience with the station, 
and they have loved that I am learning so 
much.” 
      Their presentation will begin at 8:30 
a.m. in Reeve 221.

  “The station has given me 

an outlet for my creativity. 

Anyone can come with an 

idea and have it approved 

to be a show. WRST really 

lets students take the initia-

tive to create.” 

              — Matilda Cretens 
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Writing headlines that aren’t punchlines

Vince Filak works with a student. He will present a session beginning at 9:20 a.m. in Reeve 210 on 
writing good headlines.

By James Guard 
UW Oshkosh Student

     People shouldn’t misinterpret headlines. Being on top of head-
line writing can lead your readers into your piece with ease and 
grab their attention immediately. 
     Vince Filak, a professor of journalism at UW Oshkosh, will 
be presenting “Writing Great Headlines: How to Make Sure Your 
Headlines Aren’t Punchlines,” at the 2019 
NEWSPA conference. His session begins at 
9:20 a.m. in Reeve 210. 
     Filak plans to make some key points 
to ensure students’ headlines are clear and 
interesting to the reader. 
     Bad headlines are too common.  “The 
worst ones are the ones that have the dou-
ble entendres, so they have a particularly 
awkward sexual connotation to them,” Filak 
said. “If you find yourself using ‘job’ or ‘balls’ or ‘blows’ in a 
headline, you have to be careful.” 
     Filak also said that headlines that can be taken in the wrong 
way need to be considered carefully. “Someone took a quote out 
of context as a lead and referred to a pageant winner as ‘Definite-
ly Doable,’” he said. 
     Since headlines are so important, it is essential that writers are 
comfortable in the techniques needed to write them. “A headline 

is an entry point to a story, so it’s critical that the headline does 
something of value,” Filak said. Having a boring headline makes 
the reader immediately decide that he or she may not want to 
spend their time reading your story, no matter what the content 
may be. “If you have lousy advertising, people will miss the sto-
ry. If you sell it well in the head, you will have an interested and 
engaged readership,” Filak said.  
     Filak’s interest in headline writing stems from a segment 

on “The Tonight Show,” where Jay Leno 
would feature all of the worst headlines 
that were in newspapers across the country. 
“When I worked night desk at The Missou-
rian everything ground to a halt for those 
10 minutes every Monday and we would 
all watch what he had on tap for us. In one 
case, we recognized a headline as being 
about a student at Mizzou and we almost 
tore apart every paper we had, looking to 

see if we had screwed this up,” Filak said. 
     In the session, students will learn how to form quality noun-
verb-object headlines that alert readers to important content, Filak 
said. Students will also learn words to use to create effective 
headlines, as well as words that they should stay away from. “Fi-
nally, they’ll walk away with a bunch of headline examples that 
should keep them laughing well into the next session,” he said. 
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  “A headline is an entry 
point to a story, so it’s   
critical that the headline 
does something of value.”  
  — Vince Filak



KEEP ASKING QUESTIONS
Yearbook staff members should always push themselves 

if they are to improve and be creative
By Maggie Smith 
UW Oshkosh Student

     It sometimes keeps you up at night. 
You’ve put in hundreds of hours writing 
stories, editing copy, taking photos and 
laying out your high school yearbook. But 
what if you classmates think it is boring, 
or even worse, a dud? 
     Walsworth sales representative Ann 
Noeldner will try to end your nightmares 
with her session, “Creating Cool Content 
in Your Yearbook.” The session begins at 
10:10 a.m. April 10 in Reeve 212B. 
     Noeldner has been in several different 
fields in her professional career— mar-
keting, photography and sales, to name a 
name — that have made her an expert in 
the yearbook field. 
     In her session, students will learn how 
to catch the reader’s eye by creatively 
reporting statistics, facts, scores and more 
using fun charts, cut outs, hot colors, 
graphics, etc. She said that anything that 
stands out and makes the page more 
memorable, the better! 
     But she also stresses what an import-
ant role yearbooks play in schools today.  
“A yearbook is a 
historical record of 
what happened at the 
school that year,” she 
said. There’s a lot of 
pressure on yearbook 
students to put out 
great work since their 
peers look forward to 
the yearbook release. 
     But it’s easy to get 
lost when trying to 
keep your audience 
interested, so Noeldner said she will ex-
plain how to find a balance between going 
overboard on your design and doing it 
just right. Additionally, she’ll speak about 
layouts, white space, and how to create a 
road map that will guide the viewer’s eye 
through the pages, which can be a very 
difficult task. She’ll also stress the impor-
tance of feature writing, captions, what 
kinds of photos are worthy of publishing 
and more.  

Ann Noeldner helps out a student working on the yearbook.

     In regards to keeping yearbook content 
interesting, Noeldner said, “I continual-
ly try to encourage my schools to think 

outside the box 
and come up with 
new and different 
ways to report the 
information they 
are about to put on 
a yearbook page.”    
     Yearbook staff 
members should 
always be asking 
questions, like 
what is the next 
big thing, how 

will I keep my audience interested, or 
what is the newest trend? 
     Noeldner said advisers should have a 
tough love approach with their students. 
“Many people don’t realize that students 
put nine or more months of hard work into 
this project, so it’s important that it’s their 
very best work and that they’re proud of 
it.” That means sometimes advisers must 
tell students things they don’t want to. 
“But that’s OK,” she said.

Make Your Book Cool

By Maggie Smith

  “Many people don’t real-

ize that students put nine or 

more months of hard work 

into this project, so it’s im-

portant it’s their very best 

work ...” — Ann Noeldner
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By Erika Stupek 
UW Oshkosh Student 

     Just a few years ago, Taylore Radtke 
attended the NEWSPA conference as a 
student at Hartford Union High School, 
knowing that she wanted to pursue jour-
nalism in college, but not much more. In 
those four short years, she’s figured out 
what she wants to do, and she’ll share 
her lessons learned at the 2019 NEWSPA 
conference. 
     Radtke, a public relations and journal-
ism major graduating from UW Oshkosh 
in May, will present “How Journalism 
Can Help You Become a Public Relations 
Specialist.” Her session will begin at 8:30 
a.m. in Reeve 212B.  
     The session will focus on what public 
relations is, how it relates to journalism 
and the career possibilities the field holds, 
said Radtke, who is also NEWSPA’s 
assistant PR specialist, as well as market-
ing communications intern for SECURA 
Insurance. 
     Students who don’t know exactly what 
area of journalism they enjoy the most are 
encouraged to join the session, too. Many 
areas of journalism go hand in hand, espe-

cially journalism and PR. “They overlap 
in writing style and in communication,” 
Radtke said. “As a journalist, you are 
constantly receiving pitches from organi-
zations, and as a Public Relations profes-
sional, you are drafting the press releases 
and sending them to journalists.”  

     Radtke said both public relations and 
journalism are rewarding fields to be a part 
of. “Thinking about how the work you’re 
doing is either going to positively influ-
ence the public, or the company or orga-

nization you’re working for is an amazing 
feeling, especially when you exceed your 
goals,” Radtke said. 
     PR and journalism also present exciting 
opportunities for leadership and creativity. 
     “I like the strategic planning aspect,” 
she said. “It’s cool to see your thoughts 
and ideas come to life over the course of a 
campaign.” 
     That being said, journalism isn’t just 
for news geeks. The skills that students 
learn in journalism can be directly cor-
related to PR, event planning, communi-
cations, advertising and other fields that 
don’t come immediately to mind. 
     “If students are unsure of what path 
they want to take in journalism, I suggest 
they get involved with clubs like the Pub-
lic Relations Student Society of America, 
which puts on a National Organ Donor 
Awareness Campaign each year,” Radtke 
said. “You never know if you like some-
thing unless you try.”  
     Radtke said one of the most exciting 
parts of journalism and PR is that they are 
constantly changing. “What you are doing 
one year may be completely different the 
next with the new technology that be-
comes available.” 

Taylore Radtke, middle, and other students show off their hands as part of a diversity and 
inclusion campaign. They were about to paint their hands onto a poster for the Power of 
ID campaign. Radtke was in charge of the creative elements/design for the campaign.

PR field is growing, changing

  “As a journalist, you are 

constantly receiving pitches 

from organizations, and as 

a Public Relations profes-

sional, you are drafting the 

press releases and sending 

them to journalists.”  

                — Taylore Radtke 
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March 27 
 Deadline to pre-register for the 2019 NEWSPA Con-
ference. Register at https://uwosh.edu/journalism/
northeastern-wisconsin-scholastic-press-associa-
tion-newspa/conference/.

April 1 
Deadline to apply for the $500 NEWSPA schol-
arship. Students must be planning to attend UW 
Oshkosh and major in a journalism or related field. 
For more information, go to https://uwosh.edu/jour-
nalism/northeastern-wisconsin-scholastic-press-as-
sociation-newspa/newspa-scholarships/.

April 10, 2019 
NEWSPA conference. Registration will start at 7:30 
a.m. with sessions starting at 8:30 a.m. and running 
through 11:50 a.m., followed by a luncheon for ad-
viers and session speakers and awards ceremonies.

Parking information for April 10
If coming by bus, please have the bus driver drop 
you off at Reeve Memorial Union and then park at 
Titan Stadium, 450 Josslyn St., Oshkosh. If coming 
by car, please park in Lots 13, 15, 34 or the first level 
of the parking ramp. You can find a campus map at 
http://www.uwosh.edu/map/.

Bring yearbooks, newspapers to share
Bring copies of your newspaper or yearbook to share 
at the April 10 conference.  Place  them on the table 
outside Reeve 227 ABC. Be sure to pick them up at 
the end of the conference. No copies will be mailed  
back to schools.

NEWSPA date set for 2020
Yes, the 2019 conference isn’t even here yet, but we 
already have a date for the 2020 conference. It is 
Wednesday, April 22. Please put the date on your 
calendars now.

          DATES TO REMEMBER

      CONFERENCE REMINDERS

SAVE THE DATE



Spring 2019 Conference

Schedule of Events
Registration: 7:30 - 8:30 a.m.

Outside Reeve 227ABC

Session Times
One - 8:30 - 9:10 a.m.
Two  - 9:20 - 10 a.m.

Three - 10:10 - 10:50 a.m.
Keynote  - 11-11:50 a.m.

Stories That Inspire Change Awards & 
NEWSPA Scholarship Announced -11:50 a.m.

Coffee & Tea: 7:30 - 10:45 a.m.
For Advisers & Session Leaders

Reeve 202

Lunch: Noon
Lunch for Advisers & Presenters: Reeve 202

Lunch for Students: On their own

Awards Ceremonies: 1 p.m.
Reeve 227AB (Small & Medium Schools)

Reeve 227BC (Large Schools)

Exhibitor Tables Open 10 a.m. - 1 p.m.
(Near Reeve 227ABC) 

Student newspaper/yearbooks display
(Near Reeve 227A)

Bring copies of your school’s newspapers and yearbooks and put them on dis-
play. Share examples of your work and see what other editors are producing. 
Be sure to pick them up at the end of the conference; no copies will be mailed 
back to schools.

Students may eat at Reeve Union or off campus
Nearby restaurants include Hardee’s (Algoma Boulevard); Erbert & Gerbert’s 
Subs, Jimmy John’s, Subway, Big Apple Bagels, Papa John’s Pizza, Toppers, Jade 
Dragon and Bangkok Thai Cuisine, (all on Wisconsin Avenue); and Polito’s Pizza 
(High Avenue). 

Journalists 
Without Borders: 
Promoting Social Change
   Keynote speaker and NEWS-
PA and Green Bay Preble High 
School alumnus Jamie Stark 
earned his bachelor’s degree in 
journalism and political science 
from the University of Wiscon-
sin-Madison and his master’s 
degree in data and entrepreneur-
ial journalism and social enter-
prise from Stanford University. 
He lived and freelanced for two 
years in El Salvador, where he 
helped co-found a sustainable 
agriculture project called Farming 
Hope, which is now turning the 
soup kitchen concept on its head 
by hiring the people who usually 
stand in line to grow food and 
feed others in the San Francisco 
Bay area. 

Keynote Presentation
11-11:50 a.m.
Reeve 227ABC     
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Session One (8:30-9:10 a.m.)                                                          

Applications for Multimedia Journalism in Education 
(N,Y) (R209) Alexis Hardin, teacher, Campbellsport 
Middle-High School

Learn the importance of using various platforms and 
mediums for storytelling in this digital age and how to 
use those across social media and websites to differ-
entiate yourself.

Common Mistakes in Yearbooks (Y) (R212A) Miles Ma-
guire, journalism professor, UW Oshkosh

Learn from a NEWSPA yearbook judge how to avoid 
common mistakes found in many yearbooks, such as 
using photos so small that you can’t easily identify 
people or using “fancy” fonts that make reading diffi-
cult. Small changes in writing and design can help to 
make your yearbook one that will still be relevant 50 
years from now.

Creating Memorable Advertisements (N,Y) (R220) 
Kimberly Kelling, assistant journalism professor, UW 
Oshkosh

Are your publications’ advertisements blah? Learn 
advertising design principles and creativity concepts 
that will make your ads stand out. 

Getting the Most From Every Interview (N,Y) (R305) 
Trent Scott, adviser, The Index, and Mikayla Heath, 
student, Oshkosh West High School

Interviewing is a great tool when conducted efficient-
ly, effectively and ethically. Learn helpful tips, from 
set-up to the purposeful application. 

How to Be An Effective Leader and Editor (N, Y) (R19) 
Calvin Skalet and Christina Basken, editors, The Ad-
vance-Titan 

Are you going to be an editor of your school’s news-
paper or yearbook next fall? Learn techniques how to 
effectively lead your staff so you can publish a prod-
uct that everyone is proud of, plus get a behind-the-
scenes look at the offices of the UW Oshkosh student 
newspaper. 

How to Think Like a Business Reporter (N,Y) (R227BC) 
Jim Nelson, reporter, Milwaukee Journal Sentinel

Business reporting is not only important, but also 
interesting. The business reporter has skills that are 
crucial for beats ranging from sports to fashion to 
shopping. Learn basic tools and the truth behind busi-
ness writing: if it involves money, it’s a business story. 

How to Thrive During  Your  First Year of College 
(R306) Jonathan Miller, admissions counselor, UW 
Oshkosh Admissions

It takes more than studying to survive the first year 
of college. A UW Oshkosh admissions counselor 
who is also a UWO alumnus will explain how to 
get involved in college and how that will make a 
difference in your education.

Journalism & Creative Writing: Creating Your Own 
Magazine” (N) (R307) Madison Goldbeck, founder, 
GoldDust Magazine

This Plymouth High School and NEWSPA alumna 
teaches what it takes to start your own online mag-
azine. She launched GoldDust Magazine this year, 
after graduating from UW-Milwaukee with a bache-
lor’s degree in journalism and English. She also has 
reporting and editing experience. Goldbeck will talk 
about tying together a passion for creative writing and 
journalism into one outlet. 

Making Your Stories Lit:  Brainstorming Interesting 
Story Ideas (N,Y) (R210) Jason Cummings, adviser, The 
North Star, Oshkosh North High School

Creativity is a must for your newspaper or yearbook. 
Find out how to bring regional and national stories 
closer to home and learn where to look for stories 
that no one else is covering.

How Journalism Can Help You Become a Public 
Relations Specialist (N,Y) (R212B) Taylore Radtke, PR 
major, UW Oshkosh

Journalism isn’t just for news geeks. The skills you 
learn in journalism are also key for those wanting to 
go into public relations, a field that includes event 
planning, media relations, writing and more.

Working on a College Radio or TV Station (N,Y) (R221) 
Matilda Cretens, station manager, WRST, and Taylor 
Mueller, station manager, Titan TV, UW Oshkosh

Learn what it is like to work for a college radio or TV 
station and discover if radio or television may be the 
career for you. 

N=Newspapers

Y= Yearbooks
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Session Two (9:20-10
Drone Journalism (N,Y) (R227BC) Jim Nelson, reporter, 
Milwaukee Journal Sentinel

Learn how to use a drone to improve storytelling and 
engage online audiences. Discussion will include 
how to get certified, best practices and the USA To-
day network’s strategy, and needed equipment. 

Getting the Big Picture in Sports (N,Y) (R220) Katie 
Hanson, live content creator for MLB Advanced Media, 
Miller Park

Learn what it takes to shoot action-packed photos 
at sporting events from a UW Oshkosh journalism 
alumnus who takes photos for the Milwaukee 
Brewers. 

How to Make a Living as a Music Writer (Yes, Serious-
ly) (N) (R307) Andrew Winistorfer, editorial director, 
Vinyl Me Please

This Oshkosh North, NEWSPA and UW Oshkosh 
journalism alumnus freelanced for a variety of pub-
lications before landing at Vinyl Me Please, a vinyl 
record subscription company, where he runs the 
day-to-day operations of a music writing website, and 
large-scale content projects involving video, podcast-
ing and non-traditional media projects. If you’re into 
music, learn how you can enter this field.

Journalism Smackdown, (N,Y) (R212A) Miles Maguire, 
journalism professor, and Gary Coll, emeritus professor, 
UW Oshkosh

Teams compete for sweet prizes by being the first to 
correctly answer a variety of journalism questions — 
from grammar, to AP Style, libel, ethics and more. 

Newspaper and Yearbook Advisers’ Meeting (N, Y) 
(R305) Lucas Cleary, newspaper adviser, Plymouth 
High School

Lead your students to an award-winning yearbook or 
newspaper. Network and learn how other advisers 
run staff meetings, choose editors, use apps or social 
media to make their publications more user-friendly, 
and more. 

Photoshop Tips and Tricks: Beginners (N,Y) (Swart 
Hall 229) Shu Lee, associate journalism professor, UW 
Oshkosh

This session will be both lecture and hands-on, and 
include fundamentals of improving digital photo-
graphs, use of photos and illustrations from the Inter-
net, and more. This session is limited to 34 partici-
pants. Sign up at registration.

Short and Sweet: Alternative Story Formats (N,Y) 
(R221) Beth Plankey, adviser, The Satellite, Neenah 
High School

Forget about the inverted pyramid or the hour-glass 
style of writing. Everyone has a story to tell, but you 
don’t always have enough time, space, or attention 
span to tell everyone’s story. Today’s newspapers are 
adapting to its readers with shorter features, Q&A 
articles and more. Learn  how to write in engaging 
ways that will keep your readers interested and com-
ing back. 

Social Media for Students (N, Y) (R209) Alexis Harden, 
teacher, Campbellsport Middle-High School

You know how to use Twitter, Facebook, Instagram 
and Snapchat for your personal use. But learn how 
you can use those social media channels to effec-
tively connect and reach your readers, expand your 
interactive coverage and promote your brand.

Visual Design Trends: Making Your Pages Pop (N,Y) 
(R306) Scott Belille, editor, New London Press Star

Learn how to make your projects look polished in 
this session that will cover basic and advanced de-
sign principles for newspaper and yearbook pages

Yearbook Trends & Theme Development (Y) (R212B) 
Ann Noeldner, Walsworth Publishing

Fads come and go, but trends stand the test of time. 
Find out the newest trends in the yearbook industry, 
as well as learn how to develop a theme for your next 
yearbook that will not only be memorable, but will 
also be powerful and effective in tying together the 
various sections of your book. 

Writing Great Headlines: How to Make Sure Your 
Headlines Aren’t Punchlines (N,Y) (R210) Vince Filak, 
journalism professor, UW Oshkosh

Your headlines should attract and engage readers, 
all while dodging the pitfalls that will make you the 
source of mockery. Discover ways to write strong, 
clear and effective headlines while you learn how to 
avoid making the dumb mistakes that will embarrass 
you and your publication. 

N=Newspapers

Y= Yearbooks
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A smaller program can be downloaded at 
the NEWSPA website at https://uwosh.edu/
journalism/northeastern-wisconsin-scholas-
tic-press-association-newspa/ 



Session Three (10:10-10:50 a.m.)                                                     

Approaching Sensitive Topics (N, Y) (R210) Matt Smith, 
adviser, Cardinal Columns, Fond du Lac High School

Learn how to handle difficult stories and topics and 
deal with controversy when it happens. Discussion 
will include building alliances within the school and 
community, getting legal help when needed, and 
staying informed of press law topics. 

Campus Tour (Meet outside Reeve 202)
Take an abbreviated tour of the UW Oshkosh campus 
by visiting an academic hall (Sage), a residential hall 
(Taylor), and the center for student activities (Reeve).

Creating Cool Content in Your Yearbook (Y) (R212B) 
Ann Noeldner, Walsworth Publishing 

Want to put the fun back into your school yearbook? 
Learn how to in this session that will delve into topics 
like using polls, creating memorable infographics, 
utilizing man-on-the street interviews to include more 
student voices, and more.

Critique of Entries: Stories That Inspire Change (N) 
(R306) Jamie Stark, co-founder, Farming Hope

Get feedback on your stories entered in NEWS-
PA’s special writing category — Stories that Inspire 
Change — from a journalist who has done just that. 
Stark has reported across Latin America to cover child 
migration in Guatemala, Internet access in Cuba and 
more.

Editorials and Columns: How to Make Your Voice Legit 
(N) (R221) David Haynes, Ideas Lab editor, Milwaukee 
Journal Sentinel

Learn the secrets to writing good editorials and 
columns that have impact, engage your readers and 
make a difference in your school or community. 

Get a Job, Hippie! (Or How to Show Your Parents You 
Aren’t Wasting Your Life Pursuing Journalism) (N,Y) 
(R305) Vince Filak, journalism professor, UW Oshkosh

Ever since you were a child, your parents had but 
one question: Will this kid ever grow up, get a job 
and move out of my house? Journalism might not 
seem like the answer to their prayers, but this session 
outlines the ways in which the skills you learn here 
will help you write effectively, communicate efficient-
ly, work in teams and solve problems, all qualities 
employers look for.

How to Create Editorial Cartoons and Comics (N,Y) 
(R220) Phil Hands, editorial cartoonist, Wisconsin State 
Journal

Search for great cartoon and comic ideas and learn 
techniques to draw winning editorial images for your 
publication.

Making Google Work For You (N,Y) (R209) Alexis 
Harden, teacher, Campbellsport Middle-High School

Google is much more than just an internet browser. 
Learn how to use Google Drive, Docs, Slides, Goo-
gle+ and more to help you in your publications.

Photoshop Tips and Tricks: Advanced (N,Y) (Swart 
Hall 229) Shu Lee, associate journalism professor, UW 
Oshkosh, and Katie Hanson, live content creator, MLB 
Advanced Media

This session will be all hands-on, as students learn 
how to cut out images, blur backgrounds and other 
more advanced Photoshop techniques. Limited to 34 
participants. Sign up at registration. Students can stay 
from Session 1, or come just to Session 2 depending 
on skills. 

PolitiFact: How to Find the Real Facts (N, Y) (R227BC) 
Jim Nelson, reporter, Milwaukee Journal Sentinel

At a time when you can’t always believe sources, 
how do you find the truth?  A 30-year veteran and 
watchdog reporter for the Milwaukee Journal Sentinel 
will teach you techniques of how to go beyond sourc-
es’ statements.
 

Sports Writing: Print, Online & Multimedia (N,Y) 
(R307) Ryan Wood, beat reporter, PackerNews.com, 
Green Bay Press-Gazette

Get a better understanding of how to cover sports 
news, whether it’s printed, online or multimedia. 
Learn which type of story is most effective in various 
situations, and how to write stories that live on after 
the games are done.

Tips and Tricks for Better Photos on Your Smartphone 
(N, Y) (R212A) Tim Gleason, director of Interactive Web 
Management and journalism professor, UW Oshkosh

Gone are the days when a camera was a camera 
and a phone was a phone. Today, many smartphones  
contain quality cameras that allow you to take photos 
wherever and whenever you want. Learn some tips 
and tricks to get the most out of your smartphone 
camera and overcome poor photographic techniques.

N=Newspapers

Y= Yearbooks
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2018-19 Board Members
Jeff Carter, President (2020)
The Hartford Chronicle (newspaper)
Hartford High School
805 Cedar St., Hartford, WI 53027
262-670-3272
jeff.carter@huhs.org 

Susan Carlson (2021)
The Hi-Light (newspaper)
Green Bay East High School
1415 E. Walnut St., Green Bay, WI  54301-4305
920-448-2090
scarlson@greenbay.k12.wi.us

Lucas Cleary (2021)
Hi-Lights (newspaper)
Plymouth High School
125 S. Highland Ave., Plymouth, WI  53073-2599
920-893-6911, ext. 1538
lcleary@plymouth.k12.wi.us

Jason Cummings (2021)
North Star (newspaper)
Oshkosh North High School
1100 W. Smith Ave., Oshkosh, WI  54901-1896
920-424-4020, ext. 682
jason.cummings@oshkosh.k12.wi.us

Alexis Hardin (2021)
Campbellsport Middle-High School
114 W. Sheboygan St., Campbellsport, WI 53010
920-533-4811
ahardin@csd.k12.wi.us

Amy Karoses (2019)
Notebook (yearbook)
Oshkosh West High School
375 N. Eagle St., Oshkosh, WI 54902-4294
920-424-4092; fax: 920-424-4950
amy.karoses@oshkosh.k12.wi.us

Shannon Kuehmichel (2021)
Red ‘n’ Green (newspaper)
Berlin High School
222 Memorial Dr., Berlin, WI  54923-1252
920-361-2000, ext. 1815
skuehmichel@berlin.k12.wi.us

Sara Klein (2019)
Reflections (yearbook)
Oshkosh North High School
1100 W. Smith Ave., Oshkosh, WI 54901-1896
920-424-4020, ext.
sara.klein@oshkosh.k12.wi.us

https://www.facebook.com/pages/Northeastern-Wisconsin-Scho-
lastic-Press-Association-NEWSPA/571474942866234

https://www.Twitter.com/NEWSPA

https://www.instagram.com/uwonewspa

Beth Plankey (2020)
The Satellite (online newspaper)
Neenah High School
1275 Tullar Road, Neenah, WI 54956
920-751-6900, ext. 16228

Aaron Ramponi (2020)
Noctiluca (newspaper)
Appleton North High School
5000 N. Ballard Road, Appleton, WI 54913-8942
920-832-4300
ramponiaaron@aasd.k12.wi.us

Matt Smith (2019)
Cardinal Columns (newspaper)
Fond Du Lac High School
801 Campus Drive, Fond du Lac, WI 54935
920-238-9255
smithm@fonddulac.k12.wi.us

Heather Vande Sande (2019)
Common Sense (newspaper)
Cedarburg High School
W68 N611 Evergreen Boulevard
Cedarburg, WI 53012
262-376-6330
hjohnson@cedarburg.wi.us

Contacts at UW-Oshkosh
Mailing Address:       NEWSPA
       Department of Journalism
 UW-Oshkosh
 800 Algoma Blvd., Oshkosh, WI  54901-8696

Barbara Benish, Executive Secretary
920-237-9116        Fax:  920-424-7146      benish@uwosh.edu

Taylore Radtke,  PR Assistant
920-424-1042        Fax:  920-424-7146      radtkt11@uwosh.edu

Julia Holzschuh, PR Assistant
920-424-1042        Fax:  920-424-7146     holzsj45@uwosh.edu

Cindy Schultz, Academic Program Associate
920-424-1042        Fax: 920-424-7146       schultzc@uwosh.edu

Website: http://journalism.uwosh.edu/northeastern-wisconsin-scholas-
tic-press-association-newspa/
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