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Mike Cowling, UW Oshkosh journalism profes-
sor, was selected to make a presentation at the 
Deanʼs Symposium held Feb. 16, 2005. The subject 
of the presentation was “All the News Thatʼs Fit 

to Print: An Insiderʼs 
Look at the Venerable 
New York Times, 
from Adolph Ochs 
and Jayson Blair to 
Coverage of the Byrd 
Expedition and the 
War in Iraq.”
  His presentation 
included the past and 
present workings of 
The New York Times. 
Since Cowling has 
worked for the past 

eight summers as copy editor on the national and 
foreign desks of the Times, he was able to share his 
insights on working at a major newspaper.
  In addition, he was recently inducted into the 
Eastern Illinois University Journalism Alumni Hall 
of Fame. Cowling graduated from the university in 
1975 with degrees in journalism and history.
  “I consider this a great honor because I know 
many excellent journalists have graduated from the 
program,” said Cowling.  He was only the seventh 
graduate to receive this recognition.
   He credits his success to his college experience 
at Eastern Illinois University and his Midwestern 
upbringing. 

  Timothy Gleason, an assistant professor at UW 
Oshkosh, had two photographs published in the 
Autumn 2004 issue of Timbuktu: The International 
Arts and Literary Journal.
  The images included “Hmong, USA Flag,” and 
“Buddhaʼs Coffee.” “Hmong, USA Flag” was taken 
at a Hmong fes-
tival in Oshkosh.  
It is of a Hmong 
girl in tradi-
tional clothing 
walking past an 
American couple 
with their backs 
to the camera. 
The man has an 
American Flag 
on his jacket. 
“ B u d d h a ʼ s 
Coffee” is of a 
Buddha statue in 
the front window 
of a coffee shop. It was taken in Woodstock, N.Y. 
  In the past, most of Gleasonʼs photographs were 
published in newspapers, where he said editors 
would crop them quickly and make them look 

worse.  These two photographs were his fi rst to be 
published in an arts journal, which is a great accom-
plishment for a photographer.
  “I was happy to publish some photos in a venue 
other than a newspaper. A different audience reads 
arts journals than the typical readership of a news-
paper,” said Gleason.  
  He is looking forward to teaching two study-
abroad courses in England this summer and taking 
photographs that will show his style.
  Gleason earned his doctorate degree in communi-
cation studies at Bowling Green State University in 
Bowling Green, Ohio.  
  
 On Oct. 23, 2004, Professor Julie Henderson 
of the UW Oshkosh Department of Journalism was 
inducted into The College of Fellows of the Public 
Relations Society of America (PRSA).
  Being selected to the College of Fellows is an 
honor bestowed only on the fi nest senior public 

relations practitio-
ners and educators 
in the country for 
their lifelong ser-
vice to the fi eld. 
This year, there 
were 18 members 
inducted, bringing 
the total of mem-
bers to 430.
  To apply, a PRSA 
member must 
be able to prove 
that he or she has 
worked for at least 
20 years in public 

relations. Applicants must also demonstrate how 
they have been professional and personal role mod-
els to other public relations practitioners.  
 Henderson is the second Wisconsin professor 
and the fourth Wisconsin PRSA member to earn 
this honor.
  Even before earning this award, Henderson 
has been highly respected in public relations. 
“As a mentor and role model, Henderson con-
tributes immeasurably to the growth of our 
profession and the respect accorded to it,” 
said Del Galloway, PRSA president and CEO.
 Hendersonʼs duties as a Fellow will include 
serving on national committees and attending 
national meetings. She said this would allow her 
the opportunity to work with and meet people from 
around the world.

 Miles Maguire, UW Oshkosh journalism 
assistant professor, was selected to make a presen-
tation at a conference in Sweden in October.
  Maguire presented his paper, “Hidden Costs 
and Hidden Dangers: Stock Options at U.S. 

Newspaper Companies,” at the Workshop on 
Corporate Governance of Media Companies. The 
conference was 
held at the Media 
Management and 
Trans fo rma t ion 
Centre Oct. 1 
– 2, 2004 at 
the Jonkoping 
University in 
Stockholm.
  Maguire was cho-
sen by Jonkoping 
I n t e r n a t i o n a l 
Business School 
for the presenta-
tion based on his 
previous scholarship, including an article he had 
published about large fi nancial institutions that own 
considerable amounts of stock in publicly traded 
newspaper companies.
  “Stock options represent an area that has not got-
ten a lot of attention, but that has exerted a very 
large infl uence,” said Maguire concerning his moti-
vation for researching and writing the paper.
  Maguireʼs paper has been selected to be published 
as part of a collection of essays due out in spring 
2005 on corporate governance in media compa-
nies. 
  
James Tsao, UW Oshkosh journalism department 
chair,  and Stanley Sibley coauthored “Readership of 
Free Community Papers As a Source of Advertising 
Information: A uses and gratifi cations perspective,” 
published in the 2004 winter issue of Journalism 
and Mass Communication Quarterly. The J&MCQ 
is one of the fl agship journals of the Association 

for Education in 
Journalism and Mass 
C o m m u n i c a t i o n 
(AEJMC). The 
acceptance rate for 
research manuscripts 
to be published in 
the journal is only 
5 percent. This is 
the fi rst empirical 
study with a focus 
on free community 
papers that has been 
published in a jour-
nalism journal. The 

study includes 96 references.  The publication sent 
out a news release about this article to the Council 
of Journalism Organizations (CJNO) Web page 
where it has been redirected to 43 member organiza-
tions. The release also went to Journalism Junction 
Web blog maintained by Geneva Overholser at the 
Poynter.org Web site and to AEJMCʼs home page.

James Tsao, department chair

Mike Cowling, professor

Tim Gleason, assistant professor

Julie Henderson, professor

Miles Maguire, assistamt professor

Faculty Achievements: Cowling, Gleason, Henderson, Maguire, Tsao

(By: Marisa Cueller)

Want to help journalism students?  Here’s how ...  

 If interested in helping students, please complete and return the form below. Thanks in advance.

Tim Lyke, publisher, Ripon Commonwealth Press and
member of UW Oshkosh Department of Journalism Advisory Board

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes, add me to your list.

Please fi ll out the form below. Either fax it to (920) 748-3028, e-mail it to TIML@RIPONPRINTERS.com 
or mail it to Tim Lyke, c/o The Ripon Commonwealth Press, P.O. Box 344, Ripon, WI 54971

Name ___________________________                             Would you be willing to (please check those that apply):
Address _________________________                 __A. be a guest speaker?
              _________________________                 __B. mentor a student on a one-to-one basis?
Phone __________________________                 __C. participate in a career-development session?
Position _________________________                 __D. offer an internship(s)?
Employer ________________________                 __E. others? (Please specify) ____________________
Graduation year ___________________                                                                  

Remember when you were a  student and looked up to other journalism practitioners in  the “real world”? 
Now that you are a professional, the UW Oshkosh Journalism  Advisory Board would like to welcome you 
back to campus to  share with  students your  wisdom and  experiences. Weʼre  asking  journalism alumni 
and friends to agree to have their names put on a list that faculty may refer to when looking for a particu-
lar person  or  group  of  professionals  to  give  their  time to  meet  with  students  about  their  careers. 
 

Tim Lyke



 JOURNALISM ALUMNI NEWSLETTER JULY 2005

Four University of Wisconsin Oshkosh jour-
nalism graduates embarked on a journey from 

Oshkosh to tackle careers in cities of millions.

John Feld,   May 2000 journalism grad-
uate, is a senior associate for Carmichael 
Lynch Spong, a public relations and commu-
nications service fi rm located in Minneapolis.  
 Now out of school, Feld has learned the 
importance of 
having a strong, 
broad-based back-
ground in a vari-
ety of classes such 
as geography and 
economics, not just 
journalism courses.  
 Feld, who works 
with clients such 
as Maytag Corp. 
and Pentair, Inc., 
advises students 
to “aim high” for 
high profi le intern-
ships if plan-
ning to work for a large agency or newspaper.  

Katie Dempsey, a May 2004 journalism 
graduate, is currently working in San Diego 
for Webe Fun, Inc., a childrenʼs toy retail-
er, as a merchandising manager.  Her roles 
include photographing, creating banner 
advertisements and overseeing the entry of 
new products for the companyʼs Web page.  
 Even though the company is new, Dempsey 
feels she is gaining more experience and has 
more responsibility than she would in most oth-

er places.  “Look at 
what you can learn 
from a job that 
might not sound 
all that appealing,” 
Dempsey said.
 Dempsey shared 
that the hardest part 
about moving to a 
large city is decid-
ing that you are 
going to do it.  “If 
you think you want 
to move - move,” 
said Dempsey.

Kristy Butler, who graduated in May 2003, 
agreed that if students want to move to a big 
city they have to just go and do it.  She said 
the move to New York was one of the best 
things she has ever done. She is now an account 
executive for Ogilvy & Mather in New York.  
 The main lesson that Butler learned while 
attending UW Oshkosh was the importance of 
being a team player. “The better you can work 

with people then 
I truly believe 
the better your 
career will be,” 
Butler said.
 If Butler 
could change 
something about 
her career as a 
student, she 
said she would 
have paid more 
attention to the 
National Student 
A d v e r t i s i n g 
Competition class because it was the closest 
experience to the real world of advertising that 
she had ever had.
 (Butler no longer works for Ogilvy & Mather, 
but has returned home to care for her grand-
mother.)

 Lori Kraus, who graduated in May 2002, 
began completing her degree at Oshkosh while 

working at local 
radio stations full 
time and raising a 
child. 
 In early 2004, 
Kraus received 
a job offer from 
CNN. To earn 
her position in 
the newsroom, 
she had to com-
plete the rigorous 
process of writ-
ing three papers 
and doing three 
interviews. In 

June 2004, she accept-
ed the job and moved to Atlanta. 
 Her position includes taking and documenting 
incoming feeds from bureaus, local affi liates and 
fi eld crews that will be turned into packages for 
air. Although the job can be stressful, Kraus knows 
it is rewarding. She said, “There are experiences 
and opportunities of a lifetime that can happen.” 
 Kraus reminds students that writ-
ing skills, especially accuracy, are vital for 
the reporting fi eld. She said that even for 
journalism students not going into report-
ing, writing will be needed down the road.
 
 All four of these graduates advise current and 
future students to be happy in whatever they 
choose to be and always take with them as many 
different experiences as possible, no matter 
where they have their start.  
 “It doesnʼt matter where you start, large 
agency versus a small shop, as long as you are 
where you want to be,” Butler said. 

Graduates at Work Across the Country
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For many students, earning a Bachelorʼs degree 
completes their education; only the most deter-

mined go on to some form of graduate school. 
Tiffany Stronghart and Morgan Kuchnia, 2003 UW 
Oshkosh journalism graduates, are part of the elite 
group pursuing higher eduction. 
 Stronghart completed the news/editorial pro-
gram at UW Oshkosh. She is currently pursu-
ing her Masterʼs degree in Journalism and Mass 
Communication at the University of Wisconsin-
Madison. Kuchnia, an advertising/public relations 
graduate, is enrolled in the copywriting program at 
Miami Ad School.
 One of the tests Stronghart faces is balanc-
ing school and work. She is currently a features 
intern for the Wisconsin State Journal. She is also 
creating an eight-page campaign publication as an 

intern for The Nature 
Conservancy, and she 
covers town board 
meetings as a news 
correspondent for the 
Oregon Observer, a 
weekly newspaper just 
outside Madison, Wis.
 Another challenge 
Stronghart encounters 
is having classes mixed 
with undergraduates 
because the workload 

lacks the appropriate balance at times. She would 
prefer more competitive classes. 
 “I miss the professional focus that UW Oshkoshʼs 
journalism department offered; here at Madison, itʼs 
much, much more research based,” said Stronghart.
 Kuchnia is not sur-
prised that her toughest 
challenge is having her 
work be judged so criti-
cally. This differs from 
how beginning adver-
tising students at UW 
Oshkosh are critiqued. 
Her teachers at Miami Ad 
School include profes-
sionals from advertising 
agencies such as Crispin 
Porter. She believes their 
tough evaluation of her 
work makes her “thick-
skinned,” which is important in her fi eld.
 One thing Kuchnia enjoys about the graduate 
school level of advertising is that it is focused – 
something that cannot be offered at the undergradu-
ate level. However, she credits where she is today to 
her experience in the National Student Advertising 
Competition at Oshkosh. Besides attending port-
folio school, she recently fi nished an internship at 
Hadrainʼs Wall, an advertising agency in Chicago.
 Both Stronghart and Kuchnia urge current stu-
dents to get involved as much as possible. This 
includes working at the Advance-Titan and doing 
internships. A strong portfolio is also important and 
they encourage students to add pieces on their own. 
Building a network is also vital. “I still keep in con-
tact with some alumni I met while at Oshkosh, and 
theyʼve helped me out a lot and are always willing 
to give advice,” said Kuchnia.
              
             (By: Marisa Cueller)

Alumni Experiences
in Higher Education

John Feld, 2000

Kristy Butler, 2003

Lori Kraus, 2002

Morgan Kuchnia, 2003

Tiffany Stronghart, 2003

Katie Dempsey, 2004

(By: Marisa Cueller and Amy Schmidt)

Contributors:
Admissions Offi ce of UW-Oshkosh (staff)    
Advertising Association of Fox River Valley
Evelyn Adams
Paul E. Anger
Peggy (Pihlaja) Banach
Shelley Beere
Amy (Glasheen)  Behrendt
Dan & Barb Benish
Mary Bergin             
Barbara A. Beuscher
Stephanie M. Beyer          
Dorothy (Rindy)  Bliskey 
Patricia A. Brandl          
Maureen (Roberts)  Budiac 
Steven Buggy           
Julie E. Chapman   
Barbara J. Cherry          
David & Barb Christenson    
Jane Coll     
Mike and Melanie Cowling 
Catherine Daniels          
Ann K. Del Ponte 
Ginger DeShaney-Wiederer         
Laura L. Denissen            
Dennis L. Deppisch           
Charles P. Doherty
Patrick E. Durkin   
Kathleen (Ruebel) Flanagan
Mark & Grace Fleming        
Jennifer (Holston) Frank 
Julie Friedman
Donna Gilson

Sara (Vander Grinten) Goerlitz
Randall R. Gorske
Katie L. Grothman    
Rose Guralski Fochs        
Steven W. Haas 
Elizabeth Gall & John B. Halverson
Harley-Davidson Motor Company 
Eileen D. Hammer
Scott Hassett 
Tom Held
Jennifer L. Hergert
Willard J. Henken            
David J. Hesse               
Thomas D. Hultman
Illinois Tool Works Foundation  

    Dr. Harvey Jacobson
Jean M. Jahnke               
Troy Janisch          
Julann M. Jatczak            
Kathleen M. Jensen
Todd W. Jensen           
Eugene H. Johnson  
Helaine (Hickson) Johnson
Lynne R. Johnson
Gregory D. Kamin             
Kimberly-Clark Foundation, Inc. 
Tony & Susan Konovaliv
Darin J. Lakso               
Jean S. Lippert 
Ted & Marion Loomis
Sally J. Maisel
Mary G. Maples
Michael C. Markert  

Brad Masterson
Robert H. Meador           
Eric L. Merryfi eld
Donald & Linda Merz
Jan Moldenhauer
Richard L. Mueller           
Daniel J. Ohearn             
Elsie E. Patterson 
Katie K. Raab
Holly Reed    
Thomas R. Running    
Kathryn R. Sabel
Sadoff & Rudoy Industries
Mark Schiefelbein
Rebecca (Leichtfuss) Schmitz, Ph.D.
Jennifer (Roecker) Sharp
Andrew D. Scott
Deborah Skowronski
Matthew T. Stanton           
Jennifer J. Stewart          
Brad & Jane Stratton
Mark A. Suckow
Jessica (Ceman)  Thiel               
Janel (Duffrin) Thoune
Paul S. Trameri              
James C. Tsao                
Patricia L. Waisanen
Ken Wysocky
Eric R. Zimmer
Michael Zimmerman
Joanne Zorr

Stories of the newsletter contributed by Angela Avery, Marisa Cueller, Frank Isca, Pamela Koehler, 
Cathy Kozik, Vishmaa Ramsaroop and students in the Fall 2004 newswriting class taught by Grace Lim. 
Additional editing provided by Tara Person and Dr. Gary Coll. Newsletter supervised by Dr. James Tsao.

Angela Avery
Editor in Chief

The Department of Journalism is proud to recognize the following individuals, 
friends, corporations and foundations who have generously supported the following 
Department of Journalism funds and book collections (records dated from July 1, 2004 
to June 25, 2005):

 David Lippert Forum for Professional Journalism
 David J. Lippert Memorial Scholarship 
  Diversity in Journalism Scholarship
 E. Garner Horton Memorial Scholarship 
  Gary Coll Journalism Fellowship
  Journalism Department Fund
 UWO National Student Advertising Competition
 Virginia A. Sokolowski Memorial Scholarship

The department specially 
thanks Barbara Beuscher 
and Lori Kroening for their 
successful planning on the 
Gary Coll Fellowship that 
has received enormous 
supports.

Barbara Beuscher

Note:



Paul Anger

Paul Anger, a 1972 journalism graduate, is 
the fi rst and only Distinguished Alumnus 

from the department.  Anger is the editor at the 
Des Moines Register in Des Moines, Iowa.  
     The award, created in 1964, is presented to 
“an alumnus or alumna who has demonstrated 
a record of distinguished service or achieve-
ment to a particular discipline, organization 
or cause that has brought distinction to the 
university,” said Christine Gantner, director of 
Alumni Relations at UW Oshkosh.
 Anger, who has been at the Des Moines 
Register for three years, is currently serving as 
chair of the Freedom of Information Council 
in the state of Iowa.  He has also won two 
Presidentʼs Rings, an award given annually to 
Gannett editors for outstanding performance.
 When he is not busy working, Anger said he 
enjoys golfi ng, reading and traveling.     
     Anger has one piece of advice for students 

seeking jobs 
in journalism. 
“Anyone hiring 
wants to read 
your stories, or 
headlines, or the 
things you have 
edited,” he said. 
“You need to work 
for the college 
paper, you need to 
string for a daily 
paper, or – best of 
all – do both.”
 

Barbara Beuscher

After graduating in 1999, Barbara Beuscher 
began her work at Ripon College as the as-

sistant director of the Annual Fund.
 In 2003 Beuscher came back to UW Oshkosh 
as the Advancement Offi cer for the College of 
Letters and Science before being promoted to 
director of development. 
 While at Oshkosh, Beuscher created the 

collegeʼs fi rst compre-
hensive fund-raising 
plan.
Beuscher has now 
joined Marian Col-
lege as the director of 
development where 
she will oversee day-
to-day fund-raising, 
alumni relations and 
special events.
 As for her edu-
cational experience 
at UW Oshkosh, 
Beuscher credits 
her presentation and 

speaking skills she uses each day to the public 
relations classes she took.
 Beuscher is currently pursuing a Master of 
Public Administration. She is focusing specifi -
cally on non-profi t management.

Laura Denissen

A variety of living and working environ-
ments have led 1999 UW Oshkosh gradu-

ate Laura Denissen 
to an accomplished 
career at Harley-
Davidson Motor 
Company. 
 Denissen is cur-
rently the senior 
Web site content 
coordinator at 
Harley-Davidson. 
Her major duty 
is to manage the 
messaging, design 
and copy at three 
Web sites: www.
harley-davidson.
com, www.buell.

com and www.ridersedge.com. She makes sure 
the content is strong from a communication 
standpoint and fi ts her stakeholders  ̓needs.
 Denissen also plans projects ranging from 
promotions to event coverage, new custom-
er acquisitions, e-mail and product launch-
es. Working on both the Web sites and 
projects means she daily deals with a number 
of advertising and public relations agencies. 
 While city life might not be for everyone, 
Denissen encourages graduates to “experience 
an urban environment for at least a year or two 
in order to experience the variety of opportuni-
ties and culture.” 

Jeff ery Fitzgerald

On Friday, Oct. 15, 
2004, Wisconsin 

State Assembly Rep. 
Jeffery Fitzgerald re-
ceived the 2004 UW 
Oshkosh Outstanding 
Young Alumni Award.
 Fitzgerald graduated 
from the department in 
1996.
 After working a 
number of years in 
the newspaper indus-
try he was elected to 
the State Assembly 
in November 2000.
 During his fi rst term Fitzgerald spent time 
working on economic development and attract-
ing new business to Wisconsin.
 During his second term Fitzgerald was ap-
pointed chairman of the Committee on State 
Affairs and vice-chairman of the Financial In-
stitutions Committee.

Melissa Johnson

Melissa Johnson, a 1995 graduate, is a se-
nior associate editor for Time Inc. Cus-

tom Publishing in New York City. There, her 
tasks include editing magazines for corporate 
clients and working on prototypes for future 
clients and publications.

 Johnson got her start in the magazine business 
as an assistant editor at EbonyMan magazine in 
Chicago. After EbonyMan ceased publication, 
Johnson was hired as an assistant editor at 
Ebony magazine, a national monthly celebrity 
and lifestyle magazine for African-Americans. 
 There, Johnson was the editor of the annual 
Eligible Bachelors feature and wrote several 
articles, including 
a cover story on 
Grammy winner 
Lauryn Hill, as 
well as features on 
hip-hop and R&B 
artists such as 
LL Cool J, Usher 
and Monica.
 J o h n s o n 
then moved to 
B i r m i n g h a m , 
Ala. to work as 
an assistant edi-
tor at Cooking 
Light, the nationʼs 
most widely circulated epicurean maga-
zine. She co-edited the front-of-book sec-
tion “First Light,” edited health and fi tness 
articles, and wrote several food features.
 Johnsonʼs articles have also appeared in 
Essence, Heart & Soul, Honey, Black Issues 
Book Review and other publications.

Jennifer Koralewsky
Journalism alumna Jennifer Koralewsky was 

awarded the third place prize for non-fi ction 
magazine articles in the Society of Professional 
Journalists  ̓ regional Mark of Excellence con-
test.
 Koralewsky won the award for her article 
entitled “Picture of the Past: The Tale of Paj 
Ntaub.”
 It was an article 
about local artists  ̓
needlework portray-
als of the Hmong 
fl ight to freedom 
from Laos to Thai-
land during the Viet-
nam War era. 
 The Hmong were 
being pursued and 
killed by the Com-
munists because of 
their assistance of 
the U.S. military 
war effort. 
 The article ap-
peared in the spring 2004 issue of the magazine 
called “Inside Hmong: A Look at  the Oshkosh 
Area Hmong Community,” which was created 
by the departmentʼs feature-writing class with 
the help of a University of Wisconsin Oshkosh 
Diversity Grant. Koralewsky was co-editor of 
the magazine.
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Alumni Updates and RecognitionAd Club Visits Milwaukee’s Leading Advertising Agencies
What happens when you pack 15 students 

into fi ve vehicles on a day long trip to two 
of Milwaukeeʼs leading advertising agencies? 
You get fi ve cars taking several wrong turns 
and getting separated from each other countless 
times. But more importantly, you get 15 students 
who are more motivated and eager than ever 
before to start their own careers in advertising.
     Through the advertising club this past April, 
students had the opportunity to visit Bader 
Rutter & Associates and BVK, which are two of 
Milwaukeeʼs leading agencies for advertising, 
branding and media planning. Students were 
shown past campaigns done by each agency and 
had the opportunity to tour each agency to get a 
feel for the working environment. 
     While visiting Bader Rutter, students met 
with Senior Associate Creative Director, Mike 
Fredrick, who is a 1996 journalism graduate 
from UW Oshkosh. Fredrick shared some of the 
past projects he has worked on at Bader Rutter 
and described the process of creating a campaign 
for a client. One project in particular that students 
were shown was for Offi ceMax. It included a 
television spot on the Oprah Winfrey show for 
her episode, “Oprahʼs Favorite Things.” Fredrick 

explained that it was a huge success for his client 
and for him and his creative team.
     While visiting BVK, students met with cre-
ative director Jeff Ericksen. Ericksen offered stu-
dents advice by explaining what agencies look 
for in a portfolio and how each student can pre-
pare for getting a job in advertising after gradu-
ation. Students also were shown the fun work 
environment that BVK offers their employees, 
which included a ping-
pong table and a fuse ball 
table. 
    To end the day, stu-
dents made a visit to 
the William F. Eisner 
Museum of Advertising 
and Design in downtown 
Milwaukee. The Eisner 
Museum is the only 
museum in the country 
dedicated to advertising 
and design.  
     Along with the trip to 
Milwaukee, the advertis-
ing club has been quite 
active throughout the 

year. Membership increased from 12 to 30 stu-
dents since the fall 2004 semester, students have 
organized fund-raisers to support members of 
the National Student Advertising Competition 
team, they have spoken with professionals from 
the Fox Valley working in advertising and they 
have started their own agency to do advertising 
for local businesses. 
         (By: Frank Isca)

Award Recipients of 2004-2005

Inducted members of Kappa Tau Alpha: Christo-
pher Becker, Todd Cheney, Jennifer Curtis, Shannon 
Ehmke, Lauren Garstecki, Pamela Koehler, Cath-
erine Kozik, Mark Luedtke, Lara Margelofsky, Sarah 
Owen, JoLynn Rakow, Stephanie Viney and Jonathan 
Whitefi eld-Leviathan. Lauren Garstecki received the 
Top Scholar award.
SPJ Region 6 Mark of Excellence Award: Jennifer 
Koralewsky won third.
E. Garner Horton Memorial Scholarship: Pamela 
Koehler
Alpha Delta Sigma Honorary Society Award: 
Stephanie Viney
Exhibition: Jennifer Curtis, “A World of Possibili-
ties” mural.
Newspaper Competition: Advance–Titan, the pa-
per placed third in the “general excellence” category 
of the college newspaper division of the Wisconsin 
Newspaper Association 2004 Better Newspaper Con-
test. It also won fi rst place in the editorial category 
and third place in the graphics category.

Faculty Publications/Pre-
sentations/Achievements:
Timothy Gleason: (1) 
“Patrolling the Border: 
An Analysis of Themes in 
South Korean and Western 
Action Films.” National 
Communication Associa-
tion. Nov. 11, 2004, in Chi-
cago, Ill. (2) “The Rhetorical 
Structure of Marc Riboudʼs 
Photojournalistic Books: A 
Journalistʼs Change of At-
titude in Three Banners of 
China (1966), Visions of 
China (1981), and Marc Ri-
boud In China: Forty Years 
of Photography (1997),” In Diane Hope (ed.) Visual 
Communication: Perception, Rhetorics and Technol-
ogy, Hampton Press, In Press.
Miles Maguire: (1) “The Shadow (Editor) Knows: 
How to use the Internet to turn students into thought-
ful, critical readers of the campus newspaper.” The 
presentation was at the 2004 annual meeting of the 
Association for  Education in Journalism and Mass 
Communication in August. It was also published as 
part of the 2004 “GIFT Journal.” (2) “Hidden Costs 
and Hidden Dangers: Stock Options at U.S. Newspa-
per Companies.” This was at a workshop October 1 
in Stockholm on corporate governance in media spon-
sored by the Media Management and Transformation 
Centre of Jönköping International Business School. A 
version of the paper has just come out as a chapter in 
a book called, “Corporate Governance of Media Com-
panies,” edited by Robert G. Picard.
Julie Henderson: (1) Induction into the PRSA Col-
lege of Fellows, November 2004. (2) Co-author of a 
chapter in Learning To Teach, titled Practitioner to 
Professor. Promoted to be full professor.

James Tsao: (1) James Tsao and Gary Coll, “To Give 
or Not To Give: Factors Determining Alumni Intent 
to Make Donations as a PR Outcome,” at the annual 
convention of the Association of Journalism and Mass 
Communication, Toronto, Canada, fall, 2004. (2) 
James Tsao and Stanley Sibley, “Readership of Free 
Community Papers as a Source of Advertising Infor-
mation: A uses and gratifi cations perspective,” at the 
annual convention of the National Communication As-
sociation, fall 2004. Promoted to be full professor.
Mike Cowling: Inducted into the Eastern Illinois Uni-
versity Journalism Alumni Hall of Fame.
Grace Lim: (1) Presented her talk “Adventures in
Journalism: From Murder to Madonna” at the 2004
Wisconsin Council of Teachers of English Conference 
in Appleton. (2) She was the opening keynote speaker 
at the 2004 National Council of Teachers of English 
Conference of English Leadership in Indianapolis, Ind. 
Her article on ultrarunning appeared in the Fall 2004 
issue of On Wisconsin. (3) “Selling the Brand ʻYouʼ” 
article appeared in the May 2005 issue of Worthwhile
magazine.

Ad Club students visiting BVK in Milwaukee, meeting with Jeff Ericksen, 
creative director (2nd in, far right).

10

Paul Anger, 1972

Inducted members of Kappa Tau Alpha, with adviser Gary Coll (back row).

Jennifer Curtis (right) with Professor Roberta Maguire, director of 
the University Honors Program, in front of the mural in the University 
Honors Program Lounge.

Melissa Johnson, 1995

State Assembly Rep. Jeffery 
Fitzgerald, 1996

Jennifer Koralewsky, 2004

Laura Denissen, 1999

(Compiled by Angela Avery, Marisa Cueller, Alex  
Anderson and Allison Krueger)

Barbara Beuscher, 1999
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Following the 2004 Northeast Wisconsin Scholastic Press Association 
(NEWSPA) conference on diversity in the media, the organization 

shifted its focus to ethics in journalism for the 2005 conference.
 NEWSPA has been helping aspiring journalists from Wisconsinʼs high 
schools since 1969. Their annual spring conference was held on April 
20 at the University of Wisconsin Oshkosh and was attended by more 
than 500 students 
and advisers. 
 The conference 
serves as an 
introduction and 
an aid for the high 
school students 
who are interested 
in journalism 
or want help in 
preparing their high 
school yearbooks 
and newspapers.  
 The fi rst of the 
2005 conferenceʼs 
two keynote 
topics was Ethics 
in Journalism. 
“Students need to 
understand and discuss media ethics since it is so vital in helping to maintain 
the integrity and respect that publications need to have,” said Mike Cowling, 
UW Oshkosh journalism professor, and executive director of NEWSPA.
 The other keynote topic that the conference focused on was Putting 
a Human Face on the News. “The second keynote address focused on 
how journalists can go beyond the often harsh or faceless nature of some 
news stories and put a humanistic element in their reporting,” he said.
 During the morning there was 50 sessions led by professional journalists 

or educators designed to help students in a variety of journalistic areas. 
The areas included Writing for Yearbooks, Writing Leads, Editorial 
Cartooning, Writing Reviews, Interviewing, Careers in Journalism, Sports 
Writing, Editorial Writing, Photojournalism, and many others. Some 
sessions focused on last yearʼs keynote topic, diversity issues in journalism
 NEWSPA is organized and served by a board of directors along 

with a UW Oshkosh staff led 
by Cowling and Judy Schultz, 
the administrative assistant. 
 The board of directors 
is comprised of teachers at 
the local high schools who 
attend the conference. Their 
closeness to the students allows 
them to provide the right 
topics and the right format 
to maximize the benefi ts that 
the students will receive. 
 Dawn Hogue is a teacher at 
Sheboygan Falls High School 

and has served on the board of 
directors for the past 14 years. Hogue said she thinks that the entire 
experience presents numerous benefi ts to the students who attend. “Just 
being on a college campus is exciting and inspiring for them. Then to 
be able to network with students from other schools, to talk about issues 
that concern them, to get various points of view—this is a great thing,” 
said Hogue.
 Current UW Oshkosh student Lacey Justinger serves as editor of 
NEWSPA̓ s newsletter. She attended the conference during her senior 
year of high school and knows how valuable the conference can be. 
“For anyone interested in photography, news writing, advertising, TV 
or radio, itʼs a head start on others they will be competing with for jobs 
in their future,” she said.     

Annual NEWSPA Conference Held in April

Improvements in the Department of Journalism
The Department of Journalism is giving its students a head start in 

the professional world by providing state-of-the-art equipment in 
its computer labs.
 Every three years the journalism department is given money for 
new computers, software, and equipment. This year $23,500 was 
earmarked for new equipment, which included upgrading Apple 
computers G3s to eMac G4s in the journalism computer labs, new 
computers for faculty, two ceiling projectors, and photo equipment.  
 The department has to match its equipment to what the profession-
als are using today, said the Journalism Department Chairman, James 
C. Tsao.  The department also added the design software program 
InDesign, bought new printers and new digital cameras. The older 
equipment is recycled throughout the computer labs, thus saving 
cost.
 “The computers are really relevant to what the professionals are 
doing and I feel that my experience with the new computers and 
software is helping me prepare for the future,” said Laura May, a 
journalism junior.
 The journalism conference room now has added a multicultural 
section to help students with the growing issues of working in a world 
of many cultures.
 The multicultural section also provides students with access to 

books, magazines, CDs, 
and videotapes. Books 
such as “Communication 
and Culture ,” 
“Understanding Media
Cultures,” and 
“Minorities and Media” 
serve as guides for being 
culturally sensitive and 
understanding different 
cultures from the mass 
communication point of 
view.  
 Tsao believes that mul-
ticultural awareness is increasingly important and helps the journalist 
make appropriate evaluations of attitudes, opinions and assumptions 
about different cultures.
 “Journalism students need to be exposed to different perspectives 
before becoming professionals,” said Tsao. “The more information 
students can learn the more competent they are to cope with multi-
cultural challenges on their job.”          

Nhia Yang, reporter, Sheboygan Press

Journalism computer lab featuring the eMac G4s.

Mark Stewart, sports writer, Milwaukee Journal Sentinel

 (By: Michael Rogers) 

 (By: Anna Johnson and Jacqueline Krol)

Speaker Series Close-up with Columnist Parker-Pope

Speakers Across the Nation Give Talks on Journalism Writing 

To celebrate the liberal arts education, 
the Department of Journalism and 

Journalism Advisory Board presented a 
speaker series on Thinking and Writing in 
Journalism during the 2004-2005 school 
year.  
 The idea for the speaker series on 
Thinking and Writing in Journalism was 
originated by the Journalism Advisory 
Board, which supports journalism educa-
tion at  UW Oshkosh. 
 Eighteen speakers across the nation were 
invited to give speeches on campus or via 
conference calls.  Topics varied from com-
munity journalism 
writing, creative 
writing in adver-
tising and public 
relations, ethics in 
news writing, and 
international news 
coverage in The 
New York Times.  
 The keynote 
speaker was Paul 
James, communica-
tions manager, Harley-Davidson Motor 
Company.
 On Nov. 4, 2004 James spoke to the 
Introduction to Journalism and Mass 
Communication class on the importance of 
writing in market communication bridging 
the disciplines of news, advertising and 
public relations.
 Other speakers in the series included: 

Paul Anger, vice president/editor, The Des 
Moines Register, Iowa; 
Jim Collar, The Oshkosh Northwestern 
police reporter; 
Mike Cowling, associate professor, 
Department of Journalism, UW Oshkosh 
and copy editor of The New York Times;
Berta Delgado, staff writer with The 
Dallas Morning News;
Stephanie R. Fox, account executive, 
Boelter Lincoln Agency, Milwaukee;   
Mike Fredrick, associate creative direc-
tor, Bader Rutter Advertising Agency, 
Milwaukee;
Jeff Griffi th, creative director, Scheer 
Advertising, New Jersey/New York;
Jenn Hergert, copywriter, Mader 
Communication Group, Milwaukee;
Christina Huffman, director of recruit-
ment and selec-
tion with the 
G r u e n s t e r n 
G r o u p , 
N o r t h w e s t e r n 
Mutual Financial 
N e t w o r k , 
Oshkosh
Troy Janisch, 
founder, Icon 
I n t e r a c t i v e 
Group, Madison;
Tim Lyke, publisher, The Ripon 
Commonwealth Press, Ripon; 
Jeff Maki, copywriter, TBWA/ChiatDay, 
Los Angeles;

Chuck Monn, art 
director, TBWA/
ChiatDay, Los 
Angeles;
Tara Parker-
Pope, senior spe-
cial writer and 
health columnist 
for The Wall Street 
Journal; 
Jeff Ronci, mar-
keting director of the public relations offi ce 
for Miami-Dade County Public Schools, 
Florida; and 
Kimberly Vogt, marketing project coordi-
nator, Raabe Corporation, Milwaukee. 
 Speakers talked to different journalism 
classes.  Among the speakers, Parker-
Pope, of The Wall Street Journal, presented 
“Follow the Money – The Fine Art of 
Business Reporting.”  
 Ronci, marketing director of the public 
relations offi ce for Miami-Dade County 
Public Schools, the fourth largest school 
district in the nation, spoke about “The 
Marketing of a Bureaucratic Machine.” 
 Delgado, staff writer with The Dallas 
Morning News, presented “The Religious 
Right and the Liberal Left – How to Perfect 
the Balance in Covering Religion.” 
 Anger addressed ethical issues in elec-
tion news and Cowling presented his fi rst-
hand information on international news 
management at The New York Times.
       

As part of the speakers series “Thinking and Writing in Journalism,” 
The Wall Street Journal columnist 

Tara Parker-Pope gave UW Oshkosh jour-
nalism students a glimpse of what it took to 
report on the Sept. 11 terrorists attacks on 
the World Trade Center.
 Parker-Pope, who covers consumer 
health for The Wall Street Journal,  said 
she was across the street in The Wall Street 
Journal offi ce, which was housed in the 
Financial Center, when the high-jacked 
planes crashed into the World Trade center.
 Parker-Pope told students in the Writing 

for the Media and Advanced Reporting classes that after evacuating her 
offi ce, she and her colleagues tried to make sense of the chaos.  “We stood 
on the street below watching this unbelievable event,” she said.  “We saw 
people jumping from the top fl oor.”
 Parker-Pope recalled an editor pointing to the towers saying, “These are 
our people. We have to cover this story.”
 The next day, The Wall Street Journal put out a paper covering the 
attacks and won the Pulitzer Prize for deadline reporting/breaking news.  
 Parker-Pope feels that curiosity and good journalism go hand-in-hand.  
She wants students to understand that, “the best journalists let their natural 
curiosity lead them to a story,” said Parker-Pope. “If you talk to a lot of 
people, listen well and follow up with the obvious and not-so-obvious 
questions, then the story will tell itself.” Tara Parker-Pope, columnist

Paul James

Troy Janisch, 1989

Christina Huffman, 2004 

 (By: Vishmaa Ramsaroop)

 (By: Vishmaa Ramsaroop)
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This year the National Student 
Advertising Competition 

took place in Minneapolis. 
The client was Yahoo! The 
challenge for the team was to 
market Yahoo! to the teenage 
market, ages 13-17. 
 Under the agency name Alt 
Escape, the team surveyed more 
than 400 high school students, 
conducted usability tests and 
one-on-one interviews to get 
into the minds of their target 
market. 
 The objectives included: 
increasing Yahoo!ʼs differen-
tiation among teens, increasing 
the number of registered teen 
users, increasing the time spent on Yahoo! by 
teens and increasing the use of Yahoo! prod-
ucts among teens.
  Alt Escape created an out-of-the box 
integrated marketing campaign which they 
presented to the judges on April 23. The team 
placed fi fth out of 13 competing universities.
 “We represented and struck fear into every 
team at that competition,” said Rene Delgado. 
“You canʼt do much more than that.”
 Alt Escape team members included Angela 
Avery, Rene Delgado, Lauren Garstecki, Kristi 

Harms, Amanda Janssen, Lacey Justinger, 
Lauren Morrison, Anthony Schneider, 
Shannon Teeters and Stephanie Viney.
 Alt Escape was coordinated by Dr. James 
Tsao, department of journalism chair, and 
taught by four adjunct instructors: Kathy Fred-
rickson, director of development and market-
ing for the UW Oshkosh College of business; 
Sara Hansen, director of marketing and Inter-
net strategist for Oracular, Inc.; Troy Janisch, 
owner of Icon Interactive, an interactive media 
company; and Gregory Linnemanstons, presi-
dent of the Weidert Group, Inc.

Advertising Students Take on the Teenage Market

Standing: Professor Kathy Fredrickson, Anthony Schneider, Shannon 
Teeters, Stephanie Viney, Lauren Garstecki, Lacey Justinger, Kristi 
Harms, Rene Delgado, Professor Troy Janisch, Professor Sara Hansen. 
Sitting: Amanda Janssen, Angela Avery, Lauren Morrison.

Words of advice for the 2006 
NSAC team ...

“Act as though youʼre on The Apprentice 
and it s̓ an 8 month job interview and al-
ways put forth your best effort. If you give 
your all, the ideas and concepts will fol-
low.”  - Stephanie Viney

“If you are proud of what you have ac-
complished and know that you gave 110 
percent then you have won as a team and 
as individuals. Also, Take a light class 
load.”         - Shannon Teeters

“Although there are times when you don t̓ 
get along, push through it. Your team will 
be stronger together and you will have a 
real life experience that will prepare you 
for the triumphs and pitfalls of the real 
world of journalism.”    - Lacey Justinger

“The advice I give to next years team is 
simple. Give it your all, and leave with 
no regrets. You really get what you put in, 
and compromise is essential to move for-
ward as a team.”       - Rene Delgado

PR Campaign Exposes Students to Cheating Consequences
Armed with pencils, posters, 

and boxes the 2005 Bateman 
competition team set out in their 
safety green T-shirts to make 
University of Wisconsin Oshkosh 
students aware of the conse-
quences of plagiarism.     
 The team worked for the Dean 
of Students Offi ce, their client. 
Donations from Public Relations 
Society of America Northeast 
Chapter and Miles Kimball 
helped keep the students within 
their budget of $300. 
 The week of Feb. 21-25, 2005 was declared “Cheat Week” 
by the team. Posters displaying statistics on cheating and ste-
reotypical cheater profi les were hung around campus. 
 Posters questioning students  ̓ honesty were also hung on 
bathroom mirrors. Pencils with sayings related to plagiarism 
were handed out to students. Boxes containing a fortune cook-
ie with a cheating statistic on it and coupons for free pizza and 
soda were also handed out. Coupons were also made available 
from professors as a reward for academic honesty. 

 On Feb. 28, a pizza party was held for students 
who had been exposed to the campaign. Students 
not only got free pizza and soda but informative bro-
chures about cheating as well.
  After the campaign the group met to cre-
ate a campaign competition book to be sent to 
New York for judging by PRSSA. The book 
contained a 10-page public relations plan, and 
examples of all the tactics and press coverage. 
 The deadline for the book was March 24, 2005.
“At the end of our campaign, I was very proud of 
what we did and the effect we had on campus in 
exposing students to the consequences of cheating,” 

said Tara Person. 
 This yearʼs Bateman team 
included Rene Delgado, John 
Dinse, Gale Dobratz, Shannon 
Emke, Erin Frain, Tanya Gohs, 
Cathy Kozik, Lauren Morrison, 
Tara Person, Colleen Reilly 
and Jennifer Schneider. They 
were advised by Dr. Julie 
Henderson.   

Coupon given to students as a reward for academic 
honesty.

Boxes that were handed out to students 
with fortune cookies and coupons inside.

 (By: Cathy Kozik)

(By: Angela Avery)

Paul Stolen, a 21-year-old journalism major and politi-
cal science minor, spent fi ve days in June meeting 

with congressmen, members of the press and touring the 
White House while job shadowing Jim Vande Hei of The 
Washington Post.
 During his week in Washington, D.C. Stolen accompa-
nied Vande Hei, a 1994 journalism major University of 
Wisconsin Oshkosh alumnus, as he interviewed a keynote 
speaker for an article that was being written about John 
Kerry, the 2004 Democratic presidential candidate.  
 “It was defi nitely interesting to sit in on an interview 
with him,” said Stolen.
 Stolen attended a press conference held by then Sen. 
Tom Daschle and toured the west wing and pressroom of 
the White House.  He also met with the publisher of The 
Washington Post.
 Stolen also had the opportunity while shadowing Vande 
Hei to meet with the Bush/Cheney 2004 campaign com-
munications director and tour the campaign headquarters. 
 “One of the helpful things that I learned from observing 
and discussing was the importance of developing contacts 
and taking a different angle on the story than everyone 
else,” said Stolen.  

                     
                (By: Vishmaa Ramsaroop)

Three UW Oshkosh students in Dr. Julie Hendersonʼs 
fall 2004 public relations Practicum class held a benefi t 

dinner for the Greater Oshkosh Even Start Family Literacy 
Program on Feb. 3, 2005. The event raised $1,000 for the 
Even Start program.
 Even Start was of special interest to the students because 
it is a program of the UW Oshkosh College of Education and 
Human Services. It is a non-profi t organization that focuses 
of family literacy through childhood education, adult literacy, 
and parenting education programs.  
 Even Start was founded by Dr. Margaret Genisio of UW 
Oshkosh. She is currently the director, and Bonita Guarino is 
the coordinator.
 Students Rene Delgado, John Dinse and Lauren Morrison 
planned the event after learning of proposed legislation that 
would eliminate funding for educational programs such as 
Even Start. 
 The benefi t dinner, which was held at the Hilton Gardens 
Inn, was organized to gain sponsorship from area businesses 
to fi nance Even Start in the future. 
 Students of Even Start offered testimonials as to how the 
program benefi ted them and their families. UW Oshkosh 
English professors read literature, and former Green Bay 
Packer Blaise Winters was the keynote speaker. The dinner 
also included a silent auction. More than 100 guests attended, 
including nine local sponsors.     

Public Relations Students Travel to N.Y.C. for National Conference 

Seven UW Oshkosh public relations students participated in 
“Success and the City” in New York City on Oct. 22-26, 2004.

 UW Oshkosh journalism Professor Julie Henderson joined them 
and 2,000 other students from around the country at the Public 
Relations Student Society of America (PRSSA) National Conference.
 The conference offered sessions on 
résumé enhancement and crisis man-
agement. Students could also attend 
sessions on different careers in public 
relations, including tourism and non-
profi t organizations. 
 Offi cers from different chapters dis-
cussed their roles and contributions 
to their organizations at round table 
discussions. 
 Guest speakers such as CNNʼs 
Larry King gave students insight 
into the world of public relations. 
Students were also able to see Donald 
Trump speak at the PRSA confer-
ence being held at the same time.
 Students attending the conference 
learned that gaining experience in their fi eld is very important. 
Working on campaigns, doing internships, and joining PRSSA are all 

steps students pursuing public relations can take toward getting a job. 
 Students have benefited from networking with oth-
er students and professionals. “I have had stu-
dents get internships at conferences,” said Henderson. 
 While in New York City, the Oshkosh students were able to 

meet with UW Oshkosh journalism alumna 
Kristy Butler and got to tour the advertising 
agency she works for, Oglivy & Mather.
 In other PRSSA news, the UW Oshkosh 
PRSSA Chapter celebrated its 20th anni-
versary on April 30, 2005 at the Oshkosh 
Pioneer Resort and Marina. About 40 
people attended the event that featured 
speeches from former and current PRSSA 
members, a slide-show presentation of past 
photos and a keynote speech from founding 
adviser Dr. Harvey Jacobson. 
  Other speakers included Holly 
Botsford, Michael Markert, Jeff Gudex, 
Tim Robertson, Nicole Wiese, Rebecca 
Chipman, James Streed, Tiffany Detlor 
and current members of PRSSA.  Many 

memories were shared and many more were created. Congratulations 
to UW Oshkosh PRSSA on 20 years of success.             

Four PR students pose for a picture in N.Y.C. along with Alumna 
Kristy Butler, (far left).

Class Project Turns ProfessionalStudent Interns in Washington, D.C.

    (By: Marisa Cueller)

(By: Marisa Cueller and Pamela Koehler)
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Miles Maguire, a University of Wisconsin Oshkosh 
assistant professor of journalism, found that fewer 

and fewer people were paying attention to the news and real-
ized this trend created a need for an alternative news source. 
 Maguire helped to co-found this alternative: The Oshkosh Community 
News Network (OCNN), a 
membership organization 
that is charged with enrich-
ing the social and civic life 
of Oshkosh area commu-
nities and creating models 
of online and participatory 
journalism. The OCCN Web 
site (oshkoshnews.org) was 
launched September 2004.
 “We believe that the traditional media are not doing an adequate job 
in covering and delivering the news, and that alternative approaches 
are needed to promote an informed and active citizenry,” said Maguire. 
 Part of the reason OCNN was founded, he said, was because of consol-
idations and mergers among news organizations and newspapers. These 
create fewer independent voices and less coverage at the local level.  
 “One of the most basic things we offer is a new way for people to 
get their news and to make their voices heard,” he said. 

 OCNN provides training opportunities for students and 
others in written communication and Internet publish-
ing through what Maguire calls “participatory journalism.”
 “Instead of having a paid staff of reporters, we rely on individual citi-
zens to be contributors,” said Maguire, adding that about a dozen people 

are regularly writing for the site.
 The first major project 
the OCNN tackled was the 
online debate for the 54th
Assembly district. The OCNN 
provided an online forum 
between the four candidates. 
 Maguire said that the 
online debates provided 
information on these local 

candidates not found in other news sources. Through the online 
forum, individuals got involved in the debate by suggesting ques-
tions or commenting on the statements made by the candidates.
 “We donʼt really see ourselves as competing with any-
one,” said Maguire. “We are a community resource.”
 The OCNN, a nonprofi t membership organization, is primarily 
funded by member contributions of $35 a year and $5 for students and 
senior citizens. For more information, go to www.oshkoshnews.org.

Professor Miles Maguire Creates Online News Network  

Alumni Speakers Give Students a Glimpse into their Possible Futures

Krause Publication 

On Feb. 10, 2005, four Krause Publication 
employees and former UW Oshkosh 

journalism students returned to Oshkosh 
to relay their experiences working for the 
worldʼs largest trade publication.  
 Rocky Landsverk, sports editorial direc-
tor; Tom Hultman, managing editor of Tuff 
Stuff magazine; Norma Jean Fochs, advertis-
ing manager for the Toys and Comics divi-
sion; and Tom Bartsch, editor for Toy Shop 
magazine spoke during Miles Maguireʼs 
Magazine Editing and Production class.
 Afterwards they joined members of the 
journalism staff and students for pizza and 
soda in the journalism reading room where 
they informally spoke and answered any 
questions. 

 

“I thought it was great to see speakers who 
used to be a part of the same program we are 
doing so well in the journalism fi eld,” said 
senior Jared Blohm.
 Bartsch said that he credits the UW Oshkosh 
journalism program for producing so many 
individuals who “hold prominent positions 
in the journalism fi eld, including numerous 
examples at Krause Publications.” 
 “The idea of the presentations was to give 
students a real-life glimpse into the magazine 
publishing world since itʼs not an easy mar-
ket to enter and most of the focus in school 
is on newspapers,” he said. “We wanted 
students to understand all of the elements 
involved in producing a magazine, and that it 
is not just writing and editing articles.” 
 During the speech the four explained to 

students the magazine 
market, how to write for 
a magazine and offered 
positive advice for those 
who would soon be 
entering the journalism 
fi eld after graduation. 
  “I just hope to pro-
vide an honest glimpse 
into what students will 
be doing upon gradua-
tion,” said Bartsch.

Jim Vande Hei

Washington Post 
White House 

correspondent and 
1994 journalism 
graduate Jim Vande 
Hei paid a visit to 
UW Oshkosh to 
speak with journal-
ism students and fac-
ulty during a lunch 
hour meeting.
 Vande Hei 
answered ques-
tions about covering 
the 2004 Presidential Election and 
President George Bush, who he frequently 
has interviews with on Air Force One. 
    Following his graduation, Vande Hei 
landed a job at The Wall Street Journal and 
later joined The Washington Post, where he 
currently works as one of three White House 
correspondents. “If you are hard working 
you can really make your mark at a young 
age,” said Vande Hei in response to his early 
success in Washington, D.C. 
 While Vande Hei was a student at UW 
Oshkosh he studied a double major in jour-
nalism and political science and worked 
at the Oshkosh Northwestern and Brillion 
News.

Krause speakers Tom Hultman, Rocky Landsverk, Tom Bartsch and Norma 
Jean Fochs.

Jim Vande Hei, 1994 
White House correspondent

A portion of the Oshkosh Community News Network home page, at oshkoshnews.org.

(By: Amie Schaenzer) (By: Frank Isca)

  (By : Nick Gumm)

Believe it or not, professors 
actually have lives outside 

of school. After retirement, pro-
fessors enjoy hobbies every day 
that students never imagined.
   Retired Professors Dr. Skip Zacher 
and Dr. Harvey Jacobson both have 
shared what their hobbies are and what 
life is like  after retiring from teach-
ing for the Department of Journalism.
 “The real neat thing is 
the unbelievable freedom of 
time,” said Zacher on retir-
ing from teaching for the department after 32 years. “I get the 
freedom…itʼs awesome. Thatʼs almost overwhelming.”   
   Zacher taught press photography and graphics for the journal-
ism department along with teaching in four other departments on 
campus and also had a part in hiring some of the departmentʼs staff.
    Zacher lives in Oshkosh for most of the year, but in December 
he moves down to his home in the Florida Keys on Islamorada 
until the middle of May. “I pinch myself every morning here, 
itʼs a beautiful spot,” said Zacher on his home in the Keys. For 
his fi ve months on Islamorada, Zacher loves to fi sh as much as 
he can and keep himself busy with remodeling his home.  
    Jacobson, who retired as Professor Emeritus of Journalism in 
June 1993, also is a resident in Oshkosh. Jacobson taught public 
relations courses for nine years at Oshkosh. In those nine years he 
organized the fi rst UW Oshkosh chapter of PRSSA, which won the 
outstanding award for the Midwest District in 1991, and he donated 

three scholarly journal collections for student research that he has 
been collecting since he was a graduate student of UW-Madison. 
   Since Jacobsonʼs retirement a large portion of his time goes towards 
sharing his wifeʼs music. About a year after his retirement, his wife 
Borghild Jacobson, passed away and he took on the responsibility 
of getting her music published and heard by others. “Itʼs very thera-
peutic working with her music because Iʼm still working with her,” 
Jacobson said. 
 In October 1994, her music was featured at a reformation festival 
at Washington National Cathedral in front of 1,500 people. “It was a 
thrilling day for me,” said Jacobson. He shares that it is very rare that a 
day or week goes by that he doesnʼt work on her music, and is glad that 
it can now be heard across America and to some extent internationally.
    Jacobson has also been able to do some traveling since his 

retirement. In July 2000 he celebrated 
his Norwegian heritage by touring 
Norway for three weeks. Jacobson 
also makes frequent trips to vari-
ous states to visit family and friends. 
“I love my family and my friends, 
and thatʼs where I get my priorities.”  
 Both Zacher and Jacobson stressed 
the importance of honesty and profes-
sionalism in your work and to have 
good morals. “Keep working hard 
and things will come your way,” said 
Zacher. 

   
                         

When professor Gary Coll came to teach at UW-Oshkosh 36 years 
ago, there were only about 20 students in the journalism depart-

ment. Since then thousands of students have graduated from the program 
– and Coll has taught the vast majority of them.
 However, the past school year will be his last as a full-time faculty mem-
ber. He has decided to retire. 
 More than 100 alumni, faculty members and administrators gathered 
at the Pollock Alumni House on June 25 for a retirement reception in his 
honor. There he learned that in appreciation of his contributions to the jour-
nalism program, the Gary Coll Journalism Fellowship has been established 
to support journalism students. About $8,000 has already been contributed 
toward the $10,000 goal for the fund.
 The fellowship will help students participate in off-campus experiences. 
For example, money will be available to selected students for expenses 
associated with their internships in distant cities or travel to journalism 
competitions or conferences.
 During his years at the university, Coll taught 15 different courses and 
was recognized for the quality of his instruction by being selected for the 
universityʼs Distinguished Teacher award. Students appreciate his helpful, 
humorous approach to instruction.
 Benefi ciaries of his teaching are scattered around the state and beyond. 
Many Wisconsin newspapers have on their staffs at least one employee 
who learned about journalism from Coll.
 Also while at the university Coll served as chair of the journalism 
department and published two books.
 He prepared for his academic career with a doctorate from Southern 

Illinois University. After earning bachelorʼs and masterʼs degrees at Ohio 
University, he taught at UW-Eau Claire for a year where he decided he 
loved teaching and would pursue a Ph.D. At Southern Illinois, he got 
to know the founder of the UW-Oshkosh journalism department, David 
Lippert, and as a result came to Oshkosh to teach in 1969.
 As a professor emeritus he plans to teach part time at the department. 
Also in his plans are updating his books; traveling with his wife, Elaine; 
and gardening and raising animals on their small farm.
 He spoke of his fond memories of his time at UW-Oshkosh. “I hope 

that everyone who comes to this point 
in his or her career will have the 
feelings I am experiencing now that 
it is time to leave,” he said at the 
reception. “Iʼve been happy coming to 
work every morning, and I will miss 
that. My impression, overwhelmingly, 
is focused on the good we have done 
together – students, alumni faculty and 
staff, for our profession, our state and 
nation, and ultimately, for ourselves.”

 (Editorʼs note: Associate professor William Biglow has also announced 
his retirement as of June 2005. The short notice did not allow time for a 
full story, but we wish both Coll and Biglow the best in their retirement.)  

Professor Gary Coll Retires, Fund Established in His Honor
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(By: Professor Peggy Davidson) 

(By: Frank Isca)


