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And who said college isn’t 
any fun...?

By Angela Reeves

“Go to college.” This is what has been engrained 
in our generation’s mind since we can remem-
ber. “It’ll be fun,” they say. But what “they” fail 
to mention is the stress that takes over a student 
going to college in the 21st century.

Being a college student is so much more than just 
going to class. Depending on how many credits 
you takes, you have to make time for studying 
(and each class always has papers due at the 
same time) and maintain a job. How else would 
one pay for school, right?

Finally, we are told we must “gain experience” 
by landing an internship. If you are extremely 
fortunate, you may find a paid internship that 
could potentially tackle both the work and in-
ternship categories. But most times paid intern-
ships are difficult to find. Not only are college 
students supposed to do all of the above with a 
smile on our faces, but we also must find time to 
sleep so we don’t go completely insane.

This was an accurate description of my life for my 
entire senior year of college, and I’m not going 
to lie, it was hard. Imagine paying a lot of money 
for rent and utilities for a house you are barely in. 
Roommates constantly doing things without you 
because “Oh, she probably is working anyway,” 
and they were sadly never wrong. But enough 
of the pity party. I’m here to explain to you that 
you can do all these things successfully. And no, 
I’m not kidding. It is possible!

First, although it may seem like a waste of time, 
sleep is your friend! I cannot recall how many 
nights I thought sleep would take away from the 
spare time I had to study. But in actuality, I was 
not retaining any new information and was fur-
ther wasting precious sleep time. Knowing your 
body is a big deal, especially knowing when it is 
overworked and needs some rest. The way to not 
feel guilty about getting sleep is to make a plan. 
As cliché as it sounds, making lists are fun and 
effective, and this is coming from someone who 

is what some would say 
“unorganized.” You’ll 
feel more accom-
plished when you actu-
ally get to cross some-
thing off your list. It’s the 
little things.

Next tip: Plan ahead. If 
you know you only have 
30 minutes for lunch and it takes you 15 minutes 
to get home, pack a lunch! This way you can 
travel to and from your next gig without having 
to stop. Planning ahead also pertains to packing 
snacks and a possible change of clothes to go 
from one job to the other. It is important to know 
your breaks so you can utilize every moment of 
it. 

My final piece of advice to tackling a rough 
semester is to know you can do it. Most days I 
would get home late at night wondering if this 
was even possible. Well, it is! Having a plan, uti-
lizing your free time, and getting some well-de-
served sleep is the recipe to doing it all. Just re-
member, take a deep breath because you are 
unstoppable.

“and no, I’m not kidding. 
It is possible!”
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using social media in your 
job search

By Jenna Nyberg

We’ve all heard it a hundred times: Be careful 
about what you post on your social media ac-
counts. In this field more than most, the words 
you use and the habits you have on social me-
dia accounts might make or break your chance 
at employment. But instead of focusing on what 
not to do, let’s think about a few ways you can 
embrace social media to help score the job 
you want.

Know where to look.
A 2014 national survey by Jobvite found that 
the most popular social networks job recruiters 
are using to find employees are LinkedIn (94 
percent), Facebook (65 percent) and Twitter 
(55 percent). In comparison, only 36 percent of 
job seekers are using LinkedIn to look for jobs. 
What does this mean? Get on LinkedIn! (And 
keep an eye out for job postings on Facebook 
and Twitter, too.)

Include social media links on your resume.
If this makes sense for the types of positions 
you’re applying for and if you feel confident 
about your presence on social media, go for 
it! Providing employers with these links will allow 
them to get a better idea of who you are, what 
your voice/writing style is like and how you inter-
act online.

Update your profiles and settings.
According to the same Jobvite survey, 93 per-
cent of recruiters looked at a candidate’s so-
cial profile, and 42 percent of the time the 
content they viewed led them to reconsider a 
candidate, both positively and negatively. With 
this in mind, think about maybe making some 
changes to your accounts, such as a more pro-
fessional LinkedIn photo, stricter privacy settings 
on Facebook, appropriate and relevant tweets, 
etc. 

Network your way into a 
job.
As I’m applying for jobs, 
I’m finding out that it 
really is “all about who 
you know.” Social me-
dia platforms are meant 
to help you make con-
nections with people, 
so use them to your ad-
vantage. Whether it’s just letting people know 
you’re looking for jobs, connecting with people 
on LinkedIn or joining in on Twitter conversa-
tions, it’s important to get your name out there 
and on the radar of potential employers. 
When heading out on your next job hunt, keep 
in mind all of these ways that you can utilize so-
cial media to your advantage. It’s a great way 
to get ahead of the game!

“Social Media platforms 
are meant to help you 

make connections with 
people, so use them to 

your advantage.”
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social media: what not to do
By Martha Slawinski

Social media is a sensation by itself and can 
have many positive impacts. However, there is 
another darker side to social media. As a young 
professional, it is crucial to know how to man-
age, maintain and monitor your online pres-
ence.  

During the job application process, it’s extreme-
ly important to Google yourself. You want to 
look at your online presence from an outside 
prospective. You should evaluate the positives 
and negatives about what you find. If you find 
any content that you are not pleased with, elim-
inate it by deleting or changing your privacy 
settings.  And if you find any positives, you want 
to accentuate those by making them stronger.

You should not make yourself completely invis-
ible online; you want an online footprint, but it 
needs to be a positive one. If you don’t want 
your personal Twitter, Instagram or Pinterest to 
be public, make separate accounts for your 
professional social media accounts that the 
world can see, and then make your personal 
accounts private. 

On your professional accounts, follow brands 
and organizations that are relevant to your 
career path. Another key to social media is to 
make sure you are actively participating by 
sharing, commenting and liking content. This 
way, when a potential new employer search-
es you they see you have a strong profession-
al online presence that outshines your personal 
accounts. 

Though it may seem like a no brainer, never post 
negatively about the company you work for or 
the one you just applied to. You do not want your 
social media to come back and haunt you. In 
addition, never talk about other employees or 
controversial topics. Keep you content profes-
sional and neutral. Your social media accounts 
are a fantastic way to promote your skills. You 
can talk about your achievements, but do it in 
a tasteful manner. 

Lastly, and most impor-
tantly, proofread every-
thing before you post 
your content. You never 
want to have a spelling 
error that is public for 
the world to see. It can 
be embarrassing and 
look unprofessional. 
With technology being 
so accessible nowadays, people are able to 
screenshot any post within seconds.
 
If you’re not sure whether you should post some-
thing online, think about if you’d be OK with 
your boss or grandmother reading the content. 
If yes, it’s fine to post. If not, don’t do it. Keep 
up to date with your posts and be yourself. Fol-
lowers are more likely to be attracted to your 
accounts if you are genuine and active. 
 

“You want to look at 
your online presence 

from an outside 
prospective.”
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Branding yourself through 
social media

By Alison Herrmann

In today’s world it is almost impossible to meet 
someone who does not have any type of social 
media accounts. When applying to jobs and in-
ternships it is almost guaranteed that employers 
will be looking at your social media accounts. 
Instead of setting everything to private and de-
leting photos of you at Pub Crawl, use the op-
portunity to brand yourself on social media. 

The most important part of branding yourself 
across multiple social media platforms is consis-
tency. Instead of having your Instagram have 
one look and your Twitter have another, you 
want to treat your social media platforms as 
though they are subpages on a website. 

Color is a major aspect to focus on for consis-
tency. Think of what the colors mean to you. If 
you choose the color green because it is your 
favorite, then make sure that this is something 
you can feel comfortable having for a while. 
Yes, you can rebrand yourself, and there will 
come a point where you need to. But you don’t 
want to have to redo all your hard work just be-
cause you get sick of a color. Another way that 
you can choose a color is think about what it 
stands for. For me, I wanted to have a very chic 
and clean look to my brand, so I simply picked 
black and white. 

While you can’t always control fonts on every 
social media platform, fonts are another way to 
control consistency. Within your website or on-
line portfolio, make sure the font type and size 
is always consistent. If you make a subhead on 
a page bolded and underlined, carry that out 
through every other page you have. 

Instagram is growing more and more in not only 
personal sites of social media, but also in busi-
ness sites. If you want to take your social media 
branding one step farther, keep track of what 
hashtags you use and what filters you use. If you 
use a white border on your photos, make sure 
to do that for every photo. If your favorite filter 

is “Ludwig,” then make 
sure every photo you 
post uses Ludwig. 

This way, when someone 
looks at your feed as a 
whole, it will flow. 

Also use hashtags on In-
stagram to bring atten-
tion to your page. If you enjoy photography, 
come up with a hashtag that you will use on 
each professional photo you post. For example, 
on any photo I post that I personally have tak-
en, I use the hashtag 
#AEHphotography. It is my initials plus photog-
raphy, it is simple and to the point, but it also 
allows people to track my photos. 

Make sure you are intertwining your social me-
dia accounts by sharing all of your Instagram 
posts to your Twitter and Facebook. Have your 
website in the bio of your Twitter, Instagram and 
LinkedIn. This way if an employer finds you on 
one of your pages, they can easily find the oth-
ers.

On my website and all of my social media sites 
I have the same five descriptors: editor, writer, 
photographer, stylist and traveler. This is a quick 
and easy way for someone who looks at my 
page to tell them what I do. I have job titles: 
editor, writer and stylist, but I also have hobbies: 
photographer and traveler. Think of a few key 
descriptors that state who you are, and then 
make that known on social media.  

Branding yourself can also lead into non-social 
media aspects. You can use the font and color 
that you used for your website also on your re-
sume, cover letters and business cards. 

Social media may be meant for fun, but you 
must take the time to show an employer that 
you are more than the nights you spend out with 
your friends or more than someone who enjoys 
retweeting memes of cats. Then you can easily 
launch your career with the support of your so-
cial media platforms.
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Creating your own personal 
brand

By Hayley Rickmeier

We hear the term “personal brand” thrown 
around by our college professors. They tell us 
that landing a job after graduation will depend 
on the personal brand we show the world. They 
say we need to figure out and develop our per-
sonal brand so we can set ourselves apart from 
other potential job candidates.

To be honest, when I first started to hear about 
this personal brand nonsense it went in one ear 
and out the other. I thought to myself: “I don’t 
know what my personal brand is. I am basically 
going to be the same as everybody else who 
graduates with the same degree. I don’t really 
know what will set me apart from them.”

However, I have grown older and wiser through-
out my years at UW Oshkosh and have come 
to realize that creating a personal brand is not 
just a bunch of nonsense; it will mean everything 
once I get into the professional world.

Although this may sound intimidating, there is 
no need to fear! Everything you need to know 
about your personal brand is inside your head 
already. Go ahead and think about what your 
answers would be if somebody asked you the 
following questions:

• What sets you apart from others and why are       
you unique?
• What kind of situations do you excel in?
• What area would you consider your absolute 
expertise?
• What are some of your strongest personality 
traits? 
• What can you bring to the table in a future 
career of your choosing?

If you can think of answers to all those questions, 
you already have an awesome start on forming 
your personal brand. I use a simple tip to help 
answer some of these questions and figure out 
my branding and what differentiates me from 
others. That is, I simply ask my friends, professors 

and classmates what 
they think that I am good 
at. You can learn a lot 
about yourself by simply 
asking others what they 
truly think of you, your 
work ethic and your per-
sonality.

To help you see what 
separates you from others, you should also pay 
attention to the social role you play. If you are 
the person people always turn to for advice or 
for guidance during group projects, you are a 
natural leader. If you are the person that people 
go to in class when they have questions about 
something, you are a quick learner and easy 
adapter. If you are the person who gets a lot 
of likes and followers on social media platforms, 
you are a strong content creator. Your personal 
brand is a melting pot of these strengths, per-
sonality traits and social roles poured onto your 
career path and area of expertise. The stron-
ger the melting pot, the stronger the personal 
brand.

 As time goes on and you get more experience, 
your personal brand will start to grow stronger 
and change. That only makes sense; the more 
experience you have with something, the more 
comfortable you get with it, and that directly 
applies to your personal brand. As a student, a 
lot of your personal brand is going to be goal-
based and personality-type orientated. It is 
perfectly OK if your personal brand doesn’t yet 
consist of countless achievements you have 
made in the professional field. Your day will 
come! At this stage, employers are looking for 
a brand that shows you know what you bring 
to the table and that you are sure of your skills. 
So go ahead and establish that personal brand, 
be confident with it and show the world what 
you’ve got.
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How to have a successful 
interview

By Jennifer Goldade

It’s no surprise that interviews can be intimidat-
ing because they determine whether or not you 
get the job. But since interviews are an integral 
part of the job-seeking process, it is important to 
take the time to properly prepare.

If you are prepared beforehand, you may be 
more confident going into the interview. But 
knowing what to do once the interview is done 
is also important in improving your chances of 
getting a second interview or even a job offer.

Once you have been offered an interview for 
a position, there are a few things you should do 
before going to the interview. If it is a phone 
or Skype interview, determine a quiet location 
you can take the call in. If it is a face-to-face 
interview, make sure you know where you are 
going. It is a good idea to drive to the location 
before the day of the interview, or look up di-
rections if it is far away. Even if it is a phone in-
terview, have a professional outfit picked out. 
If you are in professional clothes for the phone 
interview, the interview will feel more real and 
should make you feel more confident.

Research the company you are interviewing 
with beforehand, so you have background 
knowledge about what they do and what their 
mission is. Practicing typical and more difficult 
interview questions is beneficial since it will re-
mind you of your relevant skills and experienc-
es. The night before your interview, make sure to 
get a good night’s sleep so you are well rested.

The day of your interview, allow yourself enough 
time to get ready. If you have to drive to your 
interview, factor in possible situations that could 
occur in your commute and allow extra time 
for these. Arriving early for the interview is not a 
bad thing, but do not arrive too early. Getting 
there about 15 minutes before the interview is 
an acceptable time. 

During the interview, 
make eye contact with 
the interviewer and 
avoid nervous habits 
such as twirling your hair 
and shaking your legs. 
You should also smile 
and be excited. If you 
are monotone in your re-
sponses, it will seem like 
you are not interested. Your responses should 
be concise and on topic. The interviewer will 
ask for more information if he or she wants to 
know more about something you said. The skills 
and experiences you thought of while doing 
practice questions will come in handy. If you 
are asked about a particular skill, it is a good 
idea to have an example to share that empha-
sizes that skill. Most importantly, remember to try 
to relax and just be yourself.

When the interview is almost done, you should 
have a wrap-up statement in mind that restates 
your key skills and interest in the job. You should 
thank the interviewers for their time and shake 
their hands. This would also be a good oppor-
tunity to give them your business card and pos-
sibly ask if you could connect with them on 
LinkedIn. If they ask you if you have any ques-
tions, always have a question or two to ask. You 
could ask them about the environment of the 
workplace or why they like working there. Do 
not ask them about something you could find 
yourself online. However, it is acceptable to ask 
them when they are going to be making a de-
cision on the candidate for the job.
 
Make sure to send everyone who interviewed 
you a thank you note. It can be an email or a 
note sent through the mail if you want to stand 
out. But do not send everyone the same gener-
ic note. It’s best to comment on something you 
and that person connected with during the in-
terview.
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stepping out of your 
comfort zone

By Miranda Moore

It can be nerve wracking when starting an in-
ternship. You think, “What if I don’t know what 
I am doing?” or “What if I don’t know what this 
means?”

But those questions and thoughts are typical 
when starting a new internship. Employers un-
derstand interns are students who are still learn-
ing. 

Once you step out of your comfort zone, you 
gain more skills and experience. I was nervous 
when I started at my internship at Appleton 
Downtown Inc., a nonprofit community coa-
lition dedicated to an economically strong, 
safe, attractive and exciting downtown. I didn’t 
want my employer to give me a project that 
I didn’t know how to do. But I gladly accept-
ed every project she gave me because I knew 
that it was teaching me something for my fu-
ture career.

If you are given a project and don’t know what 
to do or how to start, just ask. Most employers 
would rather you ask than struggle and do it 
wrong. By asking questions you learn, discover 
new techniques and develop new strategies. 
Accomplishing a new project is one more skill 
you can add to your resume and portfolio.

If you want to learn or try something new, again 
just ask. Employers are learning, too. Some em-
ployers are up for new ideas. I have been able 
to express new ideas at Appleton Downtown 
Inc. My employer even told me that she had 
never thought about some of my ideas before. 
Interns provide a fresh pair of eyes for the com-
pany. By experiencing new ways of completing 
specific tasks, such as new marketing strate-
gies, both you and the employer are learning if 
it works or not for that specific company and sit-
uation. It’s a way for the employer to try some-
thing new, and a way for you to add one more 
thing to your portfolio. 

Stepping out of your 
comfort zone will defi-
nitely benefit you in the 
future. It will make you 
more confident to try 
new things, as well as 
take on more opportuni-
ties. So next time you are 
given a task you don’t 
know how to do, don’t 
worry. Just ask.

“Once you step out of 
your comfort zone, you 
gain more skills and 

experience.”
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finding the right fit 
in an internship

By Allison Weitekamp

Over the summer of 2015, I interned with the Na-
tional Kidney Foundation of Wisconsin.

Three other students and myself assisted the 
Foundation in promoting a 5K event that raised 
money and awareness about organ tissue and 
eye donation. This was something that I never 
thought I would be promoting. Our primary goal 
was to use social media, and Facebook in par-
ticular, to promote the 5K and the events host-
ed by the Foundation.

We would try to post daily on Facebook, and our 
posts would vary from creating pictures on Pho-
toshop promoting kidney donation or health, to 
writing success stories of organ donation or pro-
moting the event itself. We also would create 
posters and brochures, which we would distrib-
ute to a variety of health food stores, gyms and 
running stores. 

Although this was an internship I never saw my-
self doing, it was for a cause that really and tru-
ly is important. Organ, tissue and eye donation 
was an interesting topic to learn about because 
it is a significant issue. In fact, more than 84,000 
people are on the waiting list for an organ trans-
plant.

But more than just gaining skills and things for 
my portfolio, my internship also offered many 
networking opportunities. The CEO of the Foun-
dation has worked there for many years and 
knows many people within the medical market-
ing world. She connected many of the interns 
with people in the field. The manager of our in-
ternship also assisted the interns with network-
ing. She introduced us to different people she 
knew in the field to help us with our search for 
our future careers.

The main thing I learned about networking at 
my internship was the importance of never 
burning bridges. I know I can call the Kidney 
Foundation at any time and talk to the CEO, 

and that she will happily 
assist me with network-
ing opportunities. I keep 
in contact with them 
regularly, and it is nice to 
know they are willing to 
support me in my career.

This internship also 
opened my eyes to the 
field of medical marketing and gave me many 
transferrable skills I plan on using in the future. 
For example, I gained confidence in myself and 
my work, improved my verbal and written com-
munication skills and expanded my knowledge 
of social media.

I know these useful experiences will set me apart 
from other candidates when I am applying for 
jobs. I now have examples of press releases, 
Facebook posts and mass emails for my portfo-
lio. I am also more proficient using AP style.

But the biggest area of expertise that I gained 
was learning how to use social media as a 
promoting network. I was taught how to study 
the analytics of Facebook and the “Do’s and 
Don’ts” of writing posts. 

All in all, internships are so important. I know that 
everyone says that, but they really are. Not only 
is the student benefitting by learning skills, but 
the employer benefits, too, with interns offering 
new ideas and another pair of hands during 
busy times. I thoroughly enjoyed my internship. 
It gave me the confidence and skills that I will 
continue to use for the rest of my career. Al-
though it was not where I expected myself to 
be, it was just the right fit. 
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How to make the most 
of your internship

By Kimberly Deringer

Some students believe that the hardest part of 
an internship is actually landing it. Well they’re 
wrong; that is just one part of the battle. Learn-
ing how to make the most of your experience 
as an intern is the real challenge. Here are five 
ways to make sure you are gaining the experi-
ence that your internship has to offer.

#1 Ask questions
In order to learn anything it is essential to ask 
questions. Trust me when I say that employers 
would rather you ask questions than make a 
mistake when it comes to work that might po-
tentially be published. They understand this may 
be your first time working on certain tasks, so ask 
as many questions as you need to in order to 
learn the correct way to do projects.

#2 Network
An internship is a valuable networking oppor-
tunity. You may be collaborating with a team, 
calling other companies or even just getting to 
know the people who work in the office. This 
is your time to prove to others why you should 
be there and what you have to offer. Perhaps 
this internship is in the field you wish to work. The 
valuable connections you make can help you 
land the job of your dreams, or on a more realis-
tic note, lead you in the right direction.

#3 Lose the “I’m only an intern” mentality 
Being a fly on the wall in the office is not the way 
to go. Be bold. Speak up when you have an in-
ventive idea. Exceed your employer’s expecta-
tions of an intern and expand your role. Look 
for opportunities each day and take them. You 
want to leave this position with a list of accom-
plishments. Employers like to see that you can 
add your own values to support their business.

#4 Apply what you’ve learned in the classroom 
to your work
College isn’t cheap and now you can finally 
use what you’ve learned and connect it to ac-
tual projects. Use those theories and concepts 

that seemed pointless 
at the time. Maybe you 
can use your Photoshop 
skills from that one pho-
to class you took and 
create a published ad-
vertisement. You went to 
college for a reason and 
it is finally here.

#5 Be Flexible
Being an intern isn’t always glamorous and it is 
important to understand that. You can’t walk in 
on your first day and expect to be assigned a 
fun project. Interns do a lot of monotonous work. 
Perhaps it isn’t what you thought you would be 
doing, but you need to adapt and learn the 
value of each task performed. Someone has to 
lick all of the envelopes, right?

Internships are valuable and essential to landing 
a career after college. The experience earned 
from an internship is something never to be for-
gotten. Embrace the opportunity, ask questions, 
network, and most importantly, enjoy your time 
as an intern.

“Being a fly on the wall 
in the office is not the 

way to go.”
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The unique rewards of 
interning at a nonprofit

By Mitchell Riemersma

My internship began with perhaps the most in-
formal business meeting I’ve ever attended. I 
sat down in a coffee shop with Kim Venhuizen, 
director of The Union Youth Ministry, a division of 
the local Youth for Christ chapter. Venhuizen is 
also in charge of local website maintenance, 
content creation, social media promotion, web 
marketing, emailing, and pretty much anything 
that would fall under the description of an inter-
active web management major.

Venhuizen said it’s pretty common for employ-
ees there to take on double job roles; it comes 
with the lower budget that a nonprofit operates 
on.

YFC is a national religious organization dedicat-
ed to bringing the youth population in the area 
to Christ. But while its mission is religious, the ac-
tions it takes working toward this mission aren’t 
all evangelism driven. For example, the Parent 
Life program was started in Fond du Lac a few 
years ago with the goal of helping teenage par-
ents. Every week topics such as financial plan-
ning, nutrition, organization, and general par-
enting skills are discussed. Often, people in the 
community will lead sessions, such as a police 
officer who taught the young mothers self-de-
fense and a psychologist who spoke on mental 
health issues. Mentors will often come and assist 
individuals who are struggling, helping them find 
safe housing or even graduate college. 

My work at YFC began with filling out an official 
volunteer application a few weeks after I al-
ready started. The environment here is fairly laid-
back, and it’s great. To begin, I went through 
a short online training seminar; I watched a se-
ries of short videos explaining the core beliefs of 
YFC, completed a short quiz, and read a few 
pages of history. After all, how can you success-
fully market an organization that you don’t un-
derstand? 

Along exploring their 
website, I also got the 
opportunity to do some-
thing I’ve never done 
before — chaperone a 
middle school dance. 
After working on some 
promotional material for 
the upcoming middle 
school night at The Union, 
I pointed out that it would be good to have 
some pictures of past events to help promote 
the future ones. My boss responded by asking 
if I wanted to chaperone the next dance and 
take photos while I was there. At first, I thought it 
would be a nightmare. After all, they’re middle 
schoolers.

But I ended up having a great night. Ironically, 
however, I only got three pictures of the actu-
al dance. As it turns out, middle schoolers don’t 
dance. However, they do really cool tricks in the 
indoor skate park, play very aggressive games 
of carpet ball and giant-size Jenga, and get in 
trouble for trying to make out in dark corners. 
When the night was all over, I had other pictures 
capturing most of the excitement and a greater 
appreciation for what those volunteers do.

It was easy to forget that YFC was a religious or-
ganization because that isn’t what the middle 
school nights are about. It is just about being a 
fun, safe place for the kids in the community to 
come hang out on a Friday night.

I knew that when I began my internship that it 
wouldn’t be paid. To be honest, this is really the 
only downside of my experience so far. While 
the experience working with a real business to 
put my IWM skills to use has been incredibly valu-
able, it’s difficult seeing it as “a job” when it’s 
something you’re not paid for. Instead, I’ve seen 
it like another college class that’s all hands-on. 
But I love the chance to explore different mar-
keting tools and try my hand at them. I’ve had 
the opportunity to see firsthand how YFC im-
proves the community, and it feels good to be 
a part of that team. 
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the benefits of professional 
development opportunities

By Megan Schroeder

As a senior Public Relations major looking back 
over my time at UW Oshkosh, I have been re-
flecting on the things I participated in that have 
been beneficial for my future. I’ve learned that 
participating in professional development op-
portunities outside of an internship can be vital 
to your own personal development. 

While on campus I attended many speakers 
and events, but some of the best experienc-
es have been participating in mock interviews 
and going to professional conferences. Those 
professional development opportunities helped 
me hone my interviewing and networking skills.

The first professional development opportunity 
I recommend is a mock interview. Mock inter-
views can give you valuable feedback of your 
personal skills and strengths when interviewing. 
Though it can seem like a waste of nerves or 
time to do a “fake” interview, it can be very 
valuable. The employers at the mock interviews 
are there specifically to help you succeed. They 
want you to do well, and want to help you in 
your future endeavors. 

Mock interviews can also help with any nerves 
you have about the interview process.  They 
show you that the person interviewing you is 
just a person, and that he or she wants to like 
you and see you succeed. It is sometimes easy 
to forget that an interviewer just wants to see 
if you are a good fit for the company. The in-
terviewer doesn’t want to dislike or criticize you. 
(To sign up for the Department of Journalism’s 
next mock interview session, contact Internship 
Coordinator Barbara Benish at benish@uwosh.
edu.) 

However, one of the most valuable profession-
al development events I attended was the na-
tional conference in Atlanta for the Public Rela-
tions Student Society of America. There, I got to 
listen to many different successful professionals 
and do plenty of networking. Most college stu-

dents can be very tired 
of hearing “network, 
network, network” by 
the time they graduate. 
But it doesn’t have to 
be so scary. For exam-
ple, at the Atlanta con-
ference everyone was 
networking. We were 
encouraged to bring 
our resumes and business cards to every event 
we attended. Not only did we get the opportu-
nity to network with our peers, but we were also 
able to network with current professionals in our 
field.

This experience in Atlanta helped me realize 
that networking doesn’t have to be a big scary 
thing. It is really just having a professional con-
versation with someone. If you remember all 
the basic steps, like having your business card 
on hand, knowing your elevator pitch and mak-
ing eye contact, you are on your way. Though 
my networking in Atlanta has yet to land me my 
dream job, I know that I made valuable con-
tacts who might help me as I continue to pursue 
my career.

Overall, I recommend that any student looking 
or an internship or job participate in as many 
professional development events as possible. 
Take this advice from a senior who wishes she 
would’ve done even more. 

“The employers at the 
mock interviews are 
there specifically to 
help you succeed.”
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internships can turn 
into jobs

By Cory Hartzheim

You always hear that internships are a great 
way to network while gaining experience and 
skills that you can use now or later in your profes-
sional career. But internships can also turn into a 
job after graduation.

Not only did I gain valuable skills that I could ap-
ply after graduation, I also received a job offer 
to continue working once I graduated. 

I was a promotions, copy writing and social me-
dia intern at Cumulus Broadcasting in Green 
Bay. Having so many titles always kept me busy 
and also allowed me to experience many of the 
different fields that radio had to offer. 

Promotions required me to plan, set up and 
attend station-sponsored events. I would inter-
act with fans, hand out promotional items, and 
make sure everything was running smoothly at 
those events.

Copy writing let me show off my creative side 
by generating copy for ads that are played on 
any of the Green Bay stations: 107.5 The Fan, 
Star 98, Nash FM, 103.1 WOGB, and 106.7 WKRU. 
I also did a lot of work with The Fan’s Facebook 
and Twitter accounts. I would generate content 
for Facebook and Twitter at station-sponsored 
events and live tweet games and any important 
Wisconsin sports news.

Working at Cumulus, I was able to learn the in’s 
and out’s of the radio industry while improving 
my creative and writing skills to a profession-
al level needed to work in this field. By working 
alongside professionals I was able to learn a ton 
of useful real world information and skills that I 
couldn’t learn in a classroom. I was even lucky 
enough to receive a job offer to work at Cumu-
lus after graduation.

I would highly recommend any journalism ma-
jor or minor to consider an internship in their de-
sired industry not only for the work experience, 

but also for the valuable 
lessons and skills you are 
able to learn from pro-
fessionals throughout 
your internship. 

“I was able to learn 
a ton of useful real 

world information and 
skills that I couldn’t 

learn in a classroom.”


